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A Study on the Domestic Dye Companies” Utilitarian
Color Marketing

Dept. of Fusion Design, Techno Design Graduate School of Kookmin Univ., Yun, Eul Yo
Kookmin Univ., Dept. of Fashion Design, Prof., Park, Sun Kyung

Today, every product in the consumer market is closely influenced by consumer’s taste. In this era
when satisfying consumers’ taste, as well as enswing the practical value of a product, links directly to
the purchase of a product, color carries more and more weight in today’s marketing field as a tool
representing an image. In this respect, this study investigated, focusing on this feature, the development
of domestic small and medium dyeing business and the solution to a pending problem, and suggests a
marketing method of dyeing business.

Therefore, color marketing is considered to be effective as a method to raise a company image and
expand management efficiency of domestic dyeing business.

The details of the study are as follows, which unfolded by being classified into a company image
and a product image. First, color marketing was studied as a new business management mind. Second,
a desirable company image was studied focusing on the change of consumer perception and market
change. Also, making a desirable company image was studied through the understanding of the realities
of domestic small and medium dyeing business. In respect of the design field, a build-up of
infrastructure for color marketing of dyeing business was firstly examined. Secondly, a taste and a
preferred color which should be premised on color planning, order and balance of coloration, and color
and image consistency were mainly examined.

Ultimately, in today’s consumer market, color is significant in that it enhances product value and
satisfies consumer’s taste. Therefore, positive color marketing in the emotional marketing era can be a
key to realize another take-off of a fashion industry, as a way to satisty consumers’ varicus tastes and
as an active countermeasure against the element of market change which is the growth of consumer

market.

Key words : color marketing



