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7HA] =) Al QA L go] iAol
ululsh, =9 FARIAY (Department of Trade
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gk 594 o] o AEdor ddaaga
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T14(flag ship) AEMe] 712 eRRIES 9 &
A TR Agolata glon 1
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AAFE ARl HrtolyzkA] EIFeTa vt
I 2/tiThe MALCOM NEWBERY CONSULTING
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s 27 wjolth. Fujelli= CFDK(2014)°l4]
AR HHE A7) wet ERste] AR
HuA7F Qlon ol Bt & tidt 18
7} F-=3tet. o]oll ¥l tiatoly djdatglel st
ZAkeE A57F @43t Hol3li= Y= Centre for
Fashion Enterprise®llA] 718t Karra(2008)2] R34
= HRfeld A e] 79 ARE FgE]
st G trtol djd BAES] HAAA FEF
< H%ﬁ FHOE EFete] Totsta gl o]

€ 97 gl e Azt WiE At
£ FHCE F e/ IFCE ro] AlE,

=y
%, A el 1 592 Feleka gk
2

i

Table 1. & 20| wWE A2

D 9= trtely sjdstele]

Karra(2008)2] K314 o] wh=wd ARt Ee] whet
tzlely A AAAS 97 HI="(super brand),
‘T)R}o] 1] B ="(designer brand), ‘Z}A]’(large), ‘7]
]2 (medium), 2~ (small), P} 2 (micro) H.
A= 5 F o7 dHE BReta vk 27 7
T du fred, TR A7 miEd, B
o] o, Aol dxy wiE o]9)e dig oA
14 47HAE vige® ska 9lvk. Karra(2008)
7 AEst A7 jE R O ERE 22 4
2]3hH Th53 P THTable 1).

Karra(2008) 2] R A= ‘9r3 B = 9} ‘Tixjo]
Y Ba=rof vl wjEe] FEIF 22 ol ®,
A ary HERUAE B A%, Y
olAAle] @eFel wet S22 H=R A% 7t
/o] & Hlzyag Aojsta glow, At
I AHle] s el s ERafokshs txt
oy wate] gedoz Aty itk kA A
Fof FAARES 257 e 7 A Rk ok

ek w3 glrk

O
1o,
N,

ol
O
o

5T Azt HiE of|A]
Ik wjE 109 ~ 209 TeE Giorgio Armani
P (F 12 739 ~ 3% 4319 @) $1,691,200,000
T The Prada Group
$1,991,400,000
AZF wiE 29 43 9wt ~ 109] T Commes des Garcons Co Ltd
CAol] Bl (eF 44 39 ~ 12731 ) £289,388,104
o Mulberry Group PLC
£450,798,000
a1 AZE wjE 89k ~ 29 43 9wl vl = Kurt Geiger Holdings Ltd
(2F 1409 ~ 43 3] ¢ £111,096,000
el Azr WjE 29k ~ Uiyl gk Matthew Williamson Holdings Ltd
B (¢F 359 ~ 1409 ¢) £7,950,153
o Azk viE 257 ~ 2Nk T Eley Kishimoto
" (F 49] 439 ~ 359 ) £820,000
qe AZr wjE 259 = Start-up and early-stage business
71l (OF 4°] 437k A7)

Adapted from Karra. (2008). pp. 48-50.
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Abstract

Nowadays, interesting in fashion designer brands has increased due to the changes customers’ tastes in Korean
fashion industry. Moreover, famous fashion cities like London, they have reinforced the investigation to fashion designers
in order to grab leadership in the fashion. This study focuses on the characteristics of Korean designer fashion industry
according to manufacture and distribution. It aims for understanding their characteristics based on the analysis of current
manufacture and distribution system in Korean designer fashion industry. This study also intends to provide information
for development of Korean fashion industry. This study employs ‘Investigation of Current Fashion Designer Brands
in 2013’ published by Ministry of Culture, Sports and Tourism. By utilizing it as references, this project identifies
the characteristics of manufacture and distribution in Korean designer fashion industry according to annual sales. The
result shows that firstly in terms of manufacture, Korean designers mainly produce in domestic factories, although
there is a small gap between business scales. It is found that they produce by long-term contracting with factories
for production system without problems. Also, Korean designers with annual sales of micro business highly rely on
the production by themselves or factories where they are available to use when they need to produce. Secondly, in
terms of distribution, they usually operate street stores and department stores, and sales have increased in department

stores. However, Korean designers in annual sales of micro business record the highest in sales in concept stores.

Key words : designer fashion industry, manufacture of designer fashion industry, distribution of designer fashion industry



