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.4 &

Ahatsl= AL Antel] A3 H3dd 9817]<9
R YAE s} o] Fo A= ARl 2020 2
- dEo] A ]It} ool HEH 2 (metaverse)
Bt 28k YR SNSE dol 7Pt
S AR A ARy Alelde] Fe R Ve %
7} 4] gl skl §43] S Eich

AAE} APEEAL 71 SZRARA 21497 (Precedence
Research, nd)™ 224 WEMA AE 2021 516
o] 9,0007F M= F(67% Yol AP 44.5% A
Adl 2002139 6849 9,0008F W= HE{(89%
), 2030391 oF 12 3,000 ©l=r 2e(1,695%
el o]& Fow AL o] WA= ICT
sefrhqlel 71se] W, YAE vlolEl B} Ee
v ZAY- e AT A8k S, B AR s
dol & A ¢ 9] 5% Hack et al., 2022)°]
ek AL Hele]= wEepd A B Ak

ol
=
=
Iz

do o o B M 1= O
Mo o g

AairE A
sith= Mol F&3k3ith
HERH A9} 1939 T4 224 (Kang, 2021)
M= wEp A gt kel Fed AL
= oY vep Ao Tl it o
Aatgiek oledt ZeUuY=e e =2
7193 Bse| ofoldlElE] d
#]g-3to] olo]dIE]E] 757 E ©]3)
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=
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=
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(Aaker, 2000/2007)7} 1 55 F/Adstrh=d] fAM
& 3k Sl

Al kAl ] g dlojEo] el gk
AT R ARiss)ol A HIERH 22(2022.7.28.Y
71E JINERE 232719 ] She=s AN
s wl 7P, Held-us, BA-E
o[g], wlep A ZHE, ek st B, 7Y
AA S0z AT o]E Ed) vehAs &
FOE Rz FHolA] HHY W (umbrella term)
=, Wel Ak A gkl 599 712 g
o] o glo] 7|&H o] ATy REFT) =
a1, 37& Al9lslar 200090 AE L S-S ¢
T QUG =] Aol s AATE
= e A0 da Tl Bdk A7z
HERH 2] gz 2 WEKGo et al, 2021), ™
ER 2 Ul A 7R AlAl A 7P AlA
o thsh AT (Kwon, 2011), MEF] A Z#H )79}
T4 8.4 (Kang, 2021), WERH 2 3|43} a2 7Y
HA3kSong & Chung, 2021) o] o wER]A
o} FE A BAEE AGe =ro 2 vel
W2 ] QIE| M whE ARgARS] Bll= AFE(.
K. Kim, 2022), WlEFH 2 f-&ol w vuE $4
o7 M B PR A Q47F Hile
Q14of] X 9GS, Y. Kim, 2022) 5 S
T Utk o] T 2 A FAIG 7P Tk <
TE= UAE Aol Akl AbaL Z]HEe] §4lA
vy Zd)3 EHKim, 22D)FE g ZA7
| (Erick Roscam Abbing)¥} ¥ 552 (Phillip
Kotlen)®] ©]&& 7|HEO R HA4 HAe] B
= ololdlE|E| g} HAE A FAHeME BFE
sto] TlARR1 Abar 7I9ke] Tl AE A|AIE vf
ek

AEPATE A A7 dep el st 7
& AR oekeh wlel whet vhEa V)l
FHOE Uylo] AT glom FMddE, g

A, Atolslol 2 g2 JidE o] thEaL
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mlEp2 E2Ee] i Balg Zaelel= s

Atk 53] HE A FUEL stelhs FEHlE
-] T easel sl Wtk e
Fz2 BTy} X" d = JPEAas A

:IL
“datofo grtir StglthPark, 2021). WERH 9}
e FE A A=) TP Ak A
I AT HER oM BE Rl A
Boh AfEA Adeetar drgstol Algstar whe
of mdF 4 kil sklthPark, 2021). ©]H %
e WEHAE olsfslr] sl bt WS
& Agsta 71z gEold BilEe) vAE

ehe =gl ATt ol 2AE vlEe A5l

(

2gk 2000t o] SRy St el Wi
AL E, 715 5 713 & BaA, 2 714
SR Pt vlepHA ZUE 32 SR 5
& Fal HEp Al A 54E A s E

N&3 T35 vWiF E(Matthew Ball)©] 8714 il
B A 3a) @9} 0 F wEP A Web 3.09] =
AUATE Fall vwste] Bokeh s Bl
B Jidy) 542 sheA el G fFR
FRste] mEp A EHEl ANEE A2 3
AN ARE U] 72 1AL § AR, s
9] HlZUA AE ARIE 58 58 HASE

Tl o]l wet wER A Zed 9= 2

Q) vieh2 B9 A DAY AL o
R ECE R TS DD
2% A9,

Motel TYLLE ATHL HH BAge] T4
Q
o]
o

II. o]&3 w7
1. HERIA

D wepH=o 7d 2 54
HERH 2= 1992 w)= 33 T8kSE 27 |
AE]E<(Neal Stephenson)®] A4 A 4
(Snow Crashy’©ll o}olEHavatan S TIXE tjelo=s
ato] 7P 32kl el A7k ok Uig
o7 AL AL, o]F uFH o HER
ks 018 dEE AVIE TR Fth
e vEMAE @A AAle 22 Ak
A28} ggo] o]FA = 32k 7P AAR AT
A} “viEHmeta-)’ 9} LM A (universe)' ] E4do]o]
CHMinistry of Science and ICT, 2022) AFdZ] 2]n]
25 AAE 298 54 A A & ¢
Atk WEpH A0 dS TP o R S Ee4
o7 sk 7MES] 8% (Smart et al,, 2007)
= ARz A7abEel gl ol TR AAIE
I Qi 7H wol s 21 7 AlAIGo
et al, 2021y, 73] 53 37HSong & Chung,
2021, ‘tJNE F7H0. K. Kim, 2022), ‘ZHE
(Ministry of Science and ICT, 2022)’ .= &3+ 7I'd
o] 7|gto] ¥ glom FAREA L] coprteb 7t
ARAoRE AFHAY 14 s el
Atk = AkS]A- A2 25 (Seo, 2008), ‘U HAY
gt QA EE FeR=(Go et al, 2021), A
27} FA7E H=(Dai, 2023), A ARl A
5 2H2-81H A (Ministry of Science and ICT, 2022)’ 2}
ol daka Sk 919 Ads TEE o HE
WA oplElE FAR A Ageta A2 AL
3-tsh-AA TRE FESte] skehke §u
7P OAg EFolet @ 4 Atk
HERH 20 5408 AlolH] &3] 541 R

3, A, A, AR, olnlA, dE e

oL |

>

SAA gl 22 T, A 5 TS AlAIgE
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AtolHATo] 0] B4l v 7|Qletar glow
(Jung, 2000) B2 A7Ake] TRksh ol whef of
2] 7HAe] FHlE AAE I Stk dEp ] 5
3 oldfishz A ARkslEA] ok wlEpH 0]
Hgejrgl o 7IE Bupd ), SHFE Auls, A
e Felzxsl xpaslelr] flsfiAlelch wER A
9] EA4S Go et al.2021) 5C, HER A9 V)&
217} Ball(2020)>- 77141, Kim(2021)> SPICE &
9, ZEZ(Roblox)¢} MIEHMeta)Z wF3H] B
UTHTable 1). ©1714 A2kl @] A7 719
EESAE o8 7V AANE Za A
£3 5 Qi TR ARG ALY, ek
HAE AlES Bashs AJERY, Zeto|walgl
QHH(Ministry of Science and ICT, 2022)S 542

2 AY ZED SNS 7]REe] xpEAo] veldtt
ole|gh 5AE Tl HE wl wEp Al
A1 th2-3} 2tK(Table 2). 34, HlEpH A7} Z
o= wslato] A FARgE Ak Aml7E

ojfojylel wet A= MAl}t AFd tAE F3t

o} 7P sk Mu|art s Al ErE dest

o =24, dA3 e olEE Axe AR

= A A oR 2 5 dle EdE VM

Al ah= Aol qlofok gtk AlA, mERH 2o

A ZpAe 13617 98] therst Aele] opalels

ASA Qe Fst JANS 7RI YA,
H[ERH 0] @Eﬁ]‘t SRE gEe) 284 9

A R B9l kS JhAoF itk
alal HEE LHro] wER 2~

U
2
)
X
>,
filo
o]
=
of

Table 1. GIEIH{AS| EA H|m,

N o 2 W EEEIN et
284 X 73 AN LIk AN
ojulE} X NEA EA% X oPENA A ojlE}
QHAA X X X Al7g Zajo]H ARk
Z3A% X 53} ZAAT= AL 25 ZAAAA 7V As
7iQlEzt X X X X 7iQlEzt
A543 Arke] A% 254 AL (HEPH ) X X
A4 AlF1tE a4 qe % 584 &8 AE dg R ]
SAA X SAA FAA TE A 1ol
thed X X X tjekel Fel= X
AAZ AAZ X X X =2 87
AR} A2} Heix} X AT X

Table 2. HEtH AL 8IIX| EM,
T Y&
Z3A% AE A AsE gAY 53, /P ASKUAE AE, FH, wB) Avevt 7ksd AAE 874
384 v o A g B A8
A chekst e ojulElE ARl FAEE wHl
kA A BEZ 93t g, B 4*‘
144 A7, A4 7ML, oPlEl A A ES ddsle] X143} RE s
A3 ATES 283l gk Al Al glo] dx
54 U Aol e A7 A%
g FRAE E2F Aeke] gl A, 331 AR FREs At
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o AARE A7) flel Aleits 28ehs
ddol Fasith oNA|, 42 o] o]gAt
Aol & AlAllA Zgstal F AlRtel] ol &
Zoll ARt glo] dxdste] vehdey duA, 4
o] A&Ae] I AP FHH o vlep 27t
A A&y ARA, FARTE ARAE] SHE
T 7 Sl ZHEE ARk A= 29
|oto] §ii= AAIRY, ATruElS) 7t tAE
: LofoF St

2) HWepH2=e] 719 el

HERH A 24 A=k (Ministry of Science
and ICT, 2022)°l141= @A} 7Me Adsh= &
2 A, @ AAE BAEL B8R U
g EQ, wEepA Al oist A4 HeE
gk EZARL, A TV AlA 1 A AES
78Rz dlofe, diitR o]&Art FAl FHeid
T FAS wEA Au|AT Qs vES
=, o] &2 @78 owstel ule} AFY A

AP W 5 Sl HERPEE e

TPEERE, 13 B Y EFE, UAE A 22

2, EAE W 9s Ashs AA|, wep A
Zelx ALgA} BEOF o] Folz|(Ball, 2020) ©
EPAE 5] S8k 71 55 TSk Stk
(Table 3). o]#1%t 27] Fel= tAY F3he] d+
= AT e TAY AR A s st
7b AHEERE A %, A5 AY FEE A
tislel] whE Fo AlJAI2EIZ AlQ) o ofe]gl9]
A7} o] FoAxm whdsH= vl ZHo) A} ¢
& 7HA Al2Hlo] HHE AAlehs e @
& Hepaze] WPyl 2 E At

4 309 E7- AR (web 3.0 toolbox)E A H 3=
Z T A 27 vE A ZRE] 8
£ dol 7|7t} AAIAp ARE Algsta 28
T Sl TEE AT 9E S Qitk o=
e dolHE iAo
A UEYAY] Mg ol o] F 9
o] UEQ] A (peer to peer network) $]o eHd A

A% 52

fo

ue

5

=
A oy

Table 3. ofF =2 87}x| olEf{ AL A,

;| o4 -
A=t ! rlEp 2ol oA, FE A i Aol ARSEE weE V)E 9l AR drl gl A9l
HESA WE I VIEQA, wEk AlE] B AuEA, AukellA AARE 4F
ARk Hep S Adabr] 18 At e B4t
P AREALSL 71]00] Bkt Bae B, A, ARl 9l el o Qs 2909 vAd 9 3

AL gl

W = g3

f
N

ARE AF

RLLSMA=Y

T80 S AA e AR B TS she B, TREZ, 34, AuAs Y

A YA S8 SRS gl Zdolsh] S13 vAE FEtusst BEAIR] Ve

rlEb 2 e, Auls gl ZRAk | EE A By 2 gl Anls

A AE

WER s 7 gl anlA W uEU2 A

Adapted from Ball. (2020). https://www.matthewball.vc
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a7] 915 =7 AR 9 30 ARG F1E ol T 2§ fls} EE L
GESt e VY BAL AnE RS Helae] o ) B esiokrge 2. oA 2719
eqo] Mo gl ABHE AF Txe e W AQYAE AR T AR Aul u)=
FY3 FHOF), A 5 Ae] U9 8 Us $% Qo] 2 eav) Bezos B
A9e B NFTSL 7P RS Adshe vl 8ol 23o) wEolxl el viEas 2
Eeols, WAL V1% W VEAAY AP & Uk M AAE A9sE 339 PERE
38 BE A% 7 L Adem BAE R o S A wvvGE 24Hes A4 ¥
8 B, demlie] MAASI A S 9 JFsw Jeinn THeAE 2PN e
A TP it B SSAole] NS A 9 TN S84 So felst
N 5 Gl BAY FeeE A U4 T @ 4 ArkKang, 2020)
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Figure 1. ¥ 3 = A,

From Burke. (n.d.).
https://outlierventures.io
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X
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235 FHBurke, n.d.)(Figure 3).
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P AR SIEAL PC, AY 24 5

[ 2| AR sl 0| 8&E £~ZE0(End-user Software)
E 2| 38R0l 2fsl 01-8%l= SH=0f(End-user Hardware)

— / \ J

7Hg MA ol EAjstE At

282(71) Physical(virtural):
31H(space), E7i(objects) ZAE, 71, X, YOI2E, £UF), OtHtEHavatar)

ZA|gHEconomics):

3HH|(currency), 28 4E(financial instrument), 2| A|Z(marketplace)

ZEl=(Content):
o|0jz|, R 4 H|t| 9} Z+2 0|L{0{(media),
LR5FE GO|E| RFAL O|O|Z|(data assets)

712840 J2I(World Primitives & Rules)
AR A, AQH, WIHUser identity, Ownership and reputation)
‘22]3HMechanics/Physics)
o278 S3(Programmability)
CJR[E oflo]d E(Agent)

Al4Hcompute)

Al +Hcompute)

Figure 3. 2 E oElHA E

Z|ZH(storage)

Z{|ZH(storage)

o
o

Adapted from Burke. (n.d.).
https://outlierventures.io

2. mfd HAG

D A Blge Ad # 54

AHE o] F HTE ARkl An)Rp, A
Zkep A, amlAel Abs] Atele] Ay Aol
vl A} AHEF=e] AL FAE F2ole &
Sloiw wHE WA= FA7E EHAThPark,
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A& 71l AA 2775 BABRE Wl A
FAH AdE AA A= ovlE 2 H3dvh
o|ZA AJEe I JRE V|E, Aoz
Ly 9% e WASE YAl gnE 2]
A2 (Park, 2017)8F5 o 7ol Whegh AaE
rEkske olm|z] 23, Wt FoE HA=sg) A
AR sYAERlTE 2y AlEE e Bl
=] glgo] uhwA AR jujolA] Holpa
WA, FaL, TR, A URRI BjZ=UA Yo
2 7 omjef o] gl th(wikipedia, n.d.).
209 1=Z FR3lE A A BilEE=
BAYE B A Aokl a4 ofnlx)
2 XA AR Q3 Q47 QlAEY] A&E
oh BAge BAsE weshs iV*’Oltﬁ A%

2 AEL AR 5 AE olnAE A%
Pel2 e DA AE HAkE e w)
A PHl(Aker, 1991202101 Z9H 7115}
Aol ojg melm e BEE FeAlw
29 YA A sl vl AT AL T

INERIEES

o
ol ‘3“4 H]JHJ- m}(ij 2012). 9
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£ H8l o] FA= Ak FHAEES 7H ek
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= 93k Bill= depo] yokdviar o 5 Stk
Hong(2012)2- BW 545 dhz] #5lelA
Wy o] 7HA 54 AR 77 4w W
ol Hokth Hilde Aol £ FAS &
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AAIS] Ao o AXH, Aol AEsh= HH
EEo] mlEm A & wid o s AMdE b el
b= #Ato 2 ®elth(Jung, 2021). HIEMAS
B8k 79 ES HEY 7)), AZEY], Z6l
NEE Fualr] o wEp AR Folx A
}U% Z|EAEH APEsLE Fote] ke ALS
-t A9Ed At 7hssta, 1ol
Fes AZH 373 opbetE APE
THKim & Shin, 2021).
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2) A By Zyelela
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Table 4. HlEMHA ZHE| M =Halg,
S o) A

sk AF 87
BAE

Figure 4. Ritkt x Nike air force 1 - DNA.

From OpenSea. (n.d.).
https://opensea.io

D

Figure 5. Rolex x Supreme ompensation goods.

From Roblox. (n.d.).

https://www.roblox.com

A AL Ay
Azlelold

From Zhang. (2019).
https://kr.burberry.com

-

Figure 7. Burberry x Minecrit.

From Burberry. (n.d.).
https://uk.burberry.com

T P

7V AAR
7PEArE

Figure 8. Metajuku mall.

From Everyrealm. (2021).
https://decentraland.org

Figure 9. Winder escape.
From Kim. (2021).
https://www.it-0.co.kr

N3 A%

Figure 10. Snapchat virtual closet.

From Kohl's. (2020).
https://corporate.kohls.com/news

Figure 11. How stitch fix works.
From Stitch Fix. (n.d.).
https://www._stitchfix.com

7E B9

ohukebA-e-

Figure 12. Animal crossing population growing
X Valentino.

Figure 13. Shudu.
From Kim. (2019).
https://magazine.notefolio.net/1844

From Staff writer. (2020).
https://www.gamiddleeast.com
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Abstract

As the industrial structure changes in the digitized world, metaverse-related industries continue to grow organically.
Fashion industry is making various attempts in utilizing the metaverse, for instance, introducing a smart system applying
3D software for manufacturing, production, and design. This research recognized the necessity of a systematic framework
of branding for leading fashion companies to develop branding in various ways in a virtual space based on the metaverse
platform along with the technologies and examined the open metaverse platform and its components through Matthew
Ball’s eight core metaverse elements and the Open Metaverse Web 3.0 Framework. As a result, the following facts
were drawn by creating the fashion branding framework. First, the fashion branding of the metaverse platform needs
to be integrated with science and technology. Second, the metaverse platform can be accessed through three paths
based on the data platform and technologies related to Al algorithms, augmented reality, and virtual reality. Third,
the essence of branding components must be maintained on the metaverse platform. The framework formed as above
is positioned as the core of the metaverse fashion platform to allow users to communicate with both worlds through
devices and have professional access with software specialized in fashion industry as a creative environment. This
widespread phenomenon of the metaverse is ultimately taking place on the metaverse platform. This study aims to
meet the needs of the transitional era by researching the fashion branding framework of the metaverse platform and
suggesting the direction so that fashion brands can apply to branding in the new metaverse era.

Key words : metaverse platform, framework, fashion branding, web 3.0, brand identity

- 213 —








