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T 2H]E Althell A ZER €] AT dol7t theFst ZIAI7E gEshs ATl A ofEe)l s o] A
ol PR A e sk, o) & Fte] A AnAkEelAl Bal= x| gk of
OlEE HHARL AFAAE A% A AR ATl FA4E FoATh o]of ofES} Aok M=
U T Geol Aol doeA A ghgo] ofd fHsto] ge A ® MFEA AEe W
A A2 7HRE ZES] skl Aol de] Jidat 54 8l oke Aol #33 AlE
WA ofEs} sl Aol ot AES] AEs TRl L83 Jejo] Aeueold
oM Aol L2 AEC] ofE|AETE A Hofate] dpats] Mdshs FEl Wskeka 3laL, ol
o s ] Aeeo]de At ZANE kel Altha] a3} tafolud o] deks wirko g tiafoly 1
T TS Fl 2R 7R s Rl Aeds 2l ¢ A3l BudEe] AR
Zep, FAENHYSE AP oR 2R Zlo] ofdet wdoly Aol s Sl A= af
A, d9, o= Fl AdE MER THAE BolFe ZoR, o2 EAERHUSE RO R EAE
FHUT A7F oAl P A7F 23G9 2Ee AadnARlel skl s s vpgeew
A AEE A 7S AR sigith 2 e A Y] BAIY IAERHYS 33te &
FARRLE] ofEA VNS F9 35k ARIE Eell 3]3kel Aol thulEE Aae ATAke] ol
ghe SAER ATAste] AAE 2 oA E Fsstaal st Hdl AlER rE 6HES THEskaL
AT & A ofE Aol AdETARl 9 s S6te] ofEE Al W BillEe] 2
A 2ea Aoz Aol S At HelM gefE 7t

FAlo] « ofE, Aol TR, TARD Z2AXA, AFE

i

+W A AR} 7137, hestial9 @naver.com
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this ZeH9) Aol 7Ex1 9] Alhz doj7t
A QAL vkt 7R gEskaL vk R of=
L2 B R e ol e et B e G B e B i e
off theh 7]52 olidh A Ao o 9l Al
7F H Atk &) walo] o el Azl gk Zo)
ozt 7] Aoz Zha Q7] wioldh wet
A AT ARl 7] &R Sl AlYE whes]
dEa YRz Blo] ohE, AAld THIE
W= W AES Avleka vk 2 A5 Sl
A= 79 AAS He HARlE et of
E Aol dE Fato] Mz 7HA S o
A YRS AAskaLat S

ool ¥ e =22 o=l s A
dlold 7dE ofslisha, ol Aol 73
= vt FEEE et SAS EdE oA
CARL 2 A2l 7)o ofEgL s A
dolds ol 7P A S AEEe
24, A LAl Bl 7Ex) 9} s vt
OFES HEAIZ A tARlE AlXstaLal &3
ok ol EAERUYS A7 vl Ayt
ARIZZE 2R 0] AE 2 ArAke] A A
QL gl Bal=of 283 A 1e|u Ao R
A AAsaak skgivk

|

w8 AR Tu-9] SAEY] A, 7 At
SHE|A| 9] AT =, e, 2= A, E

%) 1
7, e A4, Aviv AR, 718 A7REES F

¢

st} ARE FH DA 4, AT o
of Aol A3 AHE ®A8H7] f1al o
A Fofe] tEAQ o} Agelold AHEE 4
F EAste] dendloldE T3 Balse]
A& dotrsith AA, T8 AR okES) A
o] Agweolde 432 Akl Fol HlE
(Louis Vuitton) ZeHeo]A Algle BH=E2]
712~ #l % (Keith Haring)®] 2 28 AbelE 5l
ofE Aol de] AEstel ol A ofE
Aol de] E4& dolrgith Akl Al
ARESE AemElo] L] A HelE A 7Nt
©% 2000 o] M| Hltel veRd 25
FHoE Atk dAAd o} Aevglold
AHE 1Es] Sls EY AR, ols A4, 9
A ARz, 9] nA=Ee] AR 27, 59
=2 wote] nEEih dA, 248 799

Eajo] e ofe Aemelold A4 T

o

it

ekt st

L. Aol de] 7id o A
1. afaolMel Hg

Z ¥ 2l|o] A (collaboration)> H 24 A2 o
To= g4, dE, FHolg= guiE 7 A
2 UE A4F 7IdEel dEste] g Ajlow
AEAl ¥ 2 S AIEAl 7RE AES A

= oV ETHKan, 2008). A ele] A 5 7h o]
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o,

Jo] Hitel HAE 52 7]9), AR, oFE|RE
o] R} A& ThE o] WAl A ] =gk K
o] obd APFxFFoEM M2 FIHA
FEetaat skl H4S 7 a Qv wet
A Sest Aol obd 7EX| 9] Falg o]&e] U
© #4499 S WK Chung & Han, 2013).
71 7] Ealolgt Fuljatel s|ARE 918k 7HA|
Soks olF] nAA A Ik AEshe s

2Ju]3t(Kim & Mauborgne, 2005).

e off

2. OIE ZHefmzo|™el JHdat SF

olE A go]de 27] ofE F2] Fao
2 AAE olgglel wtx] ThEellA gl
OFEJAE, ARl 5& st 2uldAs Alte
AW (Mecenat, 71319] E3lelEA9) S F
3l ohekelk foke] we} 3] ojxlo] vhEolRl
i, olF B9 AlUR| aves FAEstEA 2ud
0] 715 Solsk3itH(Gaang & Choi, 2015).
o}E AgH o)L 1960t F4k o]F FAE
Foys gEo® B3l 48 Fdo] vt
U o5 30 (ee & Kang, 2017), 21417] tl
AE M) 71578 48] siEle] wE Al Ao
T RZIEEA ofE Ai#|o)de A Ae]
Thztslel] b a9k Hgko] FHal glom, o]
SF vhoFst wske] £ AFS
SOAHHA ofE Auiglo]de] gejo] A
shofs] 1 gk

ole A elo) L Anixte} 719 18] of
E] 2B Qlo] AZEE- 7S ddshz vl o
5 sh aHUpR Ao R BeEE 5
7HA AL Qitk. o} E AaW#lo]de 719 oFE] A
E7F MRS 49E aHgsta BAE AT
#3140l AT Z(Kim & Gaang, 2012), 52
o=kl oo disste] 545 7RIt (Sung,

2009). dlEES fFAFold el ZHAE 7HA

)

H, 7 7 7199 daudeld s sl 4
w2 7R e g 71949 olulA Al F
o] &3 FaL oF Fato] B QAR T}
2 E dee 7IdE F ook 3, ofEst b

= F2ae B8 2nAs 252 gt )
e BES TS &4E F5E Sk 1
2|3 oFE| AEE ARSA QIA R At TR QIS

2EA A 3YE 7 5 stk

S

3. OIER} mfdo| Hajrzo|d 7

ofE AuigloldelA 7 ElabAl o]
v 9L e, 53] oF didAlFe] 7HE
W2 Ay glo] ] vlF-E AFA|EHIL UThLee &
Kang, 2017). S Jjellx 9] of= Aimeold
& 7P 3RS AEshe daAl Ao
gold fFPoR gMe Hultex HIHom
AL ek A Gojelx e ofE A o]
A o}E o] AR A Agolu A2 HAk]
| =918 ik opel, 718, AL, v, R &
O] JOR OFE|RES] Fofg) 9gto] Fjy]
AUTKKim & Park, 2020). ©]213 tj2] ofE=g}
Ao A eo]dS olEs) dE W Hil=9)
FrellA doprt o} E 3} niAY 9 ZRAES
3l TR oluA] AR o R MR E &
WAl okE Aol §32 thekstA )
w3 Qla, AFe] Fejel ok el ool o
FetAl S Sk
A Jolel|x2] ofE A elold FE2 A
Aol 1 e} 7]l we thE A s E
Atk Gaang and Choi(2015)2 BA=9} Hal=,
BHHEo} tiztoly, BAE9} o] AES] A
Holdog A 7IAZ E53F11, Eom and Choi
(2012)= BAT9) BAE ofE Au|gold, A
e} Ao} d o] Al 7H4] F-¥ S %, Lee and Kim
(20160 ot Aweold, F3t Ao,
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O

sto] ZAE Aeelold, A7kel a7ke] Ain
glo|A, ~gf Aefnglolde] oAl 71X frEoE
731 Lee2016)= i HATQL o}E]AE,
A HRfol gl Adfl o}E, okE HA] FE|o}l
A BP=ER F738(0E Chung and Han(2013)
5 713, Aks] 3 71 7]§1 AA], B F71
3L AR o] Aol o R RRSIIch

E Aol dld TRkl e 913k A 4
°|
dl

o o

3 s THA e A Slete] i 4o
Ale] o}E ZeElo]de] fES 57135} H= 4
£ THOE ofE ZF} HlT, off|AE 52 ~
WA ~Ee BalE, =l Hals A o]
A A 7R Skl e THEskSith

1) olE 2FF} Bie Aywgold

A Fole] ofE Aol Alxrt €
1965\ ©]B. A Z&(Yves Saint Laurent)?] = =g
SHMondrian) ¥¥]”~(Yun & Choi, 2018)7} thEZ]
Jl o}lE AE3 HAEe] Aol oR, o
A2 B2 stolds HAE=ZoA ofE ey
ojMo] A& gl A= Qlek. wlu|t T]/\E‘T
I (Vivian Westwood)®] ZF 3 Alt] & 54k
9} E (Jean-Antoine Watteau) 21504 G718 Hh
Aad, T o] AERQl Zo] 3|dfrERI(Roy
Liechtenstein)®] 255 483 B 7] % (Moschino)
o] AeA, Aol W ZAA|(Gianni Versace)]
2EFE SYE(Gustav Klimt)2] 253 id] &
(Andy Warho)®] ¥ 55 B3 deMz} 2o
tpFstAl AN, okE Aol S Sl
A FoellM okES el 7HAE BT Af
2 58 A thLee & Cho, 2010).

BA=g} ofE Ao Aol S Esht
ofE Ao oA E AHA o7 dFe] A F
& FES Y HHIRE AAESEAT st o]
A5 Fdstehs Ao AEsEE 54l
AUtk AEsEe] FAVE HE BAsE F4o] H

o] olE ZRES A 2 g3l AsAEka,
BT olojdlElE]e] AEZLS HU=r} 7T
8]l o}E ZES B3 BATo oju|x|E &

e 548 71

£l
30
g

2) OJE|2E B2 Av|de|iEet Hlse
Ze o)

O AE E2 AddeAES Hso] A
Helo] e olE|AET} BT AE7)Ee] AA
Fofsto] ke ZIFE ol AESL HAETL
Aste] 2L HAZS] 4] 22 BHAE 257
d o8 AMsh= -9k Y B Aol
ofsh= & vFskAl K3 E itk 7P oA
QAR Fo] HF2 ol AE Anolds &
4= lck Z1gtell ARdl(Chanel)- 2008\ A8} 5]
T(Zaha Hadid)o} Zgiwele]lds sake] AR
o] FAol= AAE AR mapd ofE spllE
(Chanel Mobil Art Pavilion)’< 718 HAIZ A HES]
thKim & Park, 2020). 2009 74 (Gucci)= A |
T]Ejo]z} o}E] ~E mlo]& ZH E(Michael Robert)
o} Agnjgloldato] ptE ARGtk 2004 F
+HLongchamp) ¥} Y=¢] x| HEH A 27L By
O]A] oll¥)(Tracy Emin)?} A golds Sal &
oA Ego]A] ofrlzel wliE w3t

ofE| 2o} Bl o] ARulelol A e AEs} U
ofuleh, whle, Al 5 Tike HelE Bl sh

53 ek ofE|~Ee] Bt7]3] W kel ol
so] B ofulx| ot 7S A Aoz S
growx B ololdE]e] A=) glo] ofE]x

E0] o] WZo] w7 AHHE o] SAolth

3) Bil=el Bal=o] Aol

BTl B Aol de 7 vt
7} T 55 A2 Aoz AlZ
HPC PGS Hojgo) wat HHETL 7R =
o] FAE Holu APgE Biehs a3 714
tErh B o2 2017 Fol BB 2
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2 (Supreme) 2] el lo] o]k 2014+ oFr] Tk
(Adidas) ¢} 4HK(Top shop)'= <15 2 M 4F A
ghow Zuiglol S AR #H2 20211
@A) o} K (Balenciaga) 9} 7% 2] Aepi#o) L o
7] ZrAE R ANEG TR AT
e} CARle ERrjoppA o2 AlslAistr
U, Siret 218 Aol Al 5 27

o tixiele A7)k

T A (win-win strategy) ©. % TRR1S] Al
AeHE Alee vk o), Mz APES WAt

ks avks 7P stk

u

T
az

rlr
B
.

4. 4 BF OIE HatH|0|d ARl

o AollMs vekst ofE Aol de] A
g oA AgEskel A i 9 s el
HFsto] 5A& Aur Al ofE Ao
M 7P Ao s e 138S SHCZ of
E A B dgeo)ld AR 712
BAE Agold Akl ofE|AESL Bl
Aeold Akl Fol vE} oleAES] A
gufelold AHIIE TRkl 94l &, A, A
TRl A5 AR, TRRD R A4 2}
2Hgritt ofEe] o ofi-gl ofEC] HG WSS

wAgo ey 7 599 542 Avngity

1) 712 #llge} g Bdi=o] Aol
ofE AE3} FAEAE] Aol of

TgE

Figure 2. Keith Haring x
Comme Des Garcons.
From Hwang. (2016).

Figure 1. Keith Haring x Zara.
From Taweilin11. Blogspot. (n.d.).
http://taweiline11.blogspot.com

http://www.freshnessmag.com

T AHE ol AEow WE BA=g by
& Augelds et 7)1~ FPe] A
old AHZ 1%
E] ofE]AER Q] ZRAEZS
HAAE Bgslsto] B2 BilTe} Ao
&ALt 7] SFH2 1986\ HAk(Pop Shop)S
o

o) A4 49A HES Bl ARES 255

5
N
D e
o

AE2 & FhEnlzNJean Charles de Castelbajac)
He] ek g wal AEde dRolA
A A ] Aol el S ]l

o] F ol 9lojAi= SPA BT A}el(Zara)
9] 7]z=eRI(Figure 1), ¥ Hl 7}2Z(COMME des
GARCONS)®] 74 2}l (Figure 2), =] 2] %]
(Joyrich), ®lo]#] 3-*~(Basic House), fFHEZE
(Uniglo) & ©FoFst s Bai=ol Aol ds
W3t £3] 20195 2Fa2 Bl (Lacoste) 242 &
A2 FEAH ATIYA olo]djl 2 M=
<Figure 3>5 H|3:6to] BN =, EEW ] & TR
§ ofo]gle]l 714 SR 9] ofolzY HAEIHS
YA dob #1749 file E9vh =3
2021 Bl A (levits)= HZEY M7 R
(Disney Mickey Mouse)E 53l 97 ¥ =573
ofnA|E A Hlo]/d(Figure 430 =M 7] v}
22 x 712 ElE x glute] 8] vekst P F

3 Aol shgs HofFit

O

o

Figure 4. Keith Haring x
LEVI'S® Disney mickey mouse.
From Levi's. (n.d.).
http://www.levi.com

Figure 3. Keith Haring x
X Lacoste.
From Talon.(2019).
http://www.nssmag.com
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Figure 6. Keith Haring x
Reebok.
From Oh. (2014).
http://www.visla.kr

Figure 5. Keith Haring x
Adidas.
From Ruiz. (2019).
http://www.modern-notoriety.com

3ol QoA Fuke @il WAH Y
o, okl e (Figure 3, 21%
(Reebok) I 7= RI(Figure 6), EFE9]7]
(Tommy Hilfiger)®] 715 772 2} (Figure 7) &

o] A% H& wEHoR AT k. 58 v
Fek AT =(Nicolas Kirkwood)oF2] Z v &
o)L Abateo] EHB) ofg| AEQ] A3 AAF
7 Tt o MAjgE AERlo] Aot
Jo) AlHk H=x 1l 2 A7)

o F=
}0% peies

L=t

A0

.

=
T%’é‘

Table
1>3} 7o) 2o~ 2y ﬂ% Fall heket nAE
o} vkt AAE A, TRl Agel Sl
of giE oluAE e AHgEHAY 8 om,
TR Qxe] Qo] Ae] A go] Frejfict wf
2hA ollsd ] A8 WS AFe R I ESN,
A gzl A T2 A2 9le] 7 A7) B
W= FEstel] FgE o] o] Fof W7t FU%

Table 1. 7|2 sfiE 2|

Figure 7. Keith Haring x

http://whisty.wordpress.com

Figure 8. Keith Haring x
Nicolas Kirkwood.
From Shoes by Nicholas
Krikwood. (2011).
http://www.vogue.it

Tommy Hilfiger.
From Whisty. (n.d.).
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37

o

2) o}E]=ES} Fof HlE Aefuiold
ol HlE OPE Aol

I:O]jts} /H.To' 4

s AaHos

1 A2 Gaang and Choi(2015),
Kim and Park(2020), Yun and Choi(2018) 52| 413}
ATolM AFHUOL, 2 AellM= o} E A
Hglo]de] s TjARl 2 A LS
ARl 2G5l 7} @A o}EC] g H 9|} o}F]
iEE’J il—oq bﬂ_ﬂ.ﬁ_ Zx%_oi _1?_/\48]—1:}.

Fo| H]F2 AH|T AEZ-/~(Stephen Sprouse),
Y-2}7hH) T7RA] (Murakami Takashi), ]S 224

=2 =
-)—\—E T}\\j]o

HED sjdztel Zefuzo|M,

= 214 8- A A8 FAE Zo] | L] | Zuy
2002 | 7kElul A1) o5 AEFAHE X X X
2010 A} HjelmA) Ll HEAS X X X
2011 FHelk2s Ae]a]A]) o5 AFEAE X X X
2019 ) Ae]mlA)) o5 AEAE X X X
2022 gujo] A Ao u] ) 2k A58 A X X X
2010 | EW9A Alelm]A)) A AFEAE X X X
o | EIE | SO | omw | awss e x X X
2014 B Ao]]A)) Kkl 2EAE X X X
2019 ofrjrk Aje]a]A) Al 2E2HE X X X
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(Richard Prince), A} oFQ.0](Kusama Yayoi), A
X F2(Jeff Koons), 6312 &) v]s 27} 2y~
-=(Jonas Wood), A Z~(Sam Falls), -2~ 34
(Urs Fischer), &&l 2 o] Ag}el(Alex Israel), AP
2} A3 (Tschabalala Self), Y-&2}* &2 H (Nicholas
Hlobo) ‘& oFEIA~ESLe] S Eafo] Fol Hl&
9] oW kel HZARQ Seflgt oju|A| oA 7
At F2 AR olvAR FAlsk=t A
SIGATE Bgh 7PL o] e ofE AEe] THAE A
oo g QIAEA gro g H53o] Fojg o}
AEo R FEE 2% 7HE AYE 34
9)i= olE HEo@ QAHE Al o%o%r,].
Fo] HlFT} o] ~Ege] Hefwo]d
Haeke=A)l A3A ke TetlE O]ﬂiE
2 Axeeaglo] HYs Fal okl 1
ehE] W(Figure 9), Yo EAERTAQ] Hf
vt e oAl eke] dYS Fall Bk
v Fol Hlge] MF2Ql RxaHE A4 vt
ol A By-go R nHte] A Az
e, Rread dEey, ofeldH ReTd
(Figure 10)(Seo & Kim, 2014)7 A1 22 Hd

ful

Figure 10. Louis Vuitton x
Murakami Takashi.

Figure 9. Louis Vuitton x
stephen sprouse.
From Yotka. (2021).
http://www.vogue.com

http://www_spottedfashion.com

From Louis Vuitton to discontinue
Takashi multicolore line. (2015).

2Eo] Wi, wl=e] FAREATY 27t gHE
XY ~(Richard Prince)?} @3+ ‘Big City After
Dark'& 719 ZF ‘Nuse' s TAZ FSAL 573
2d= olu|x|g5t AU A (Figure 11), *Joke'ol 1+

T wTE IUE ZdAYs A9, dEe] A
AeflE7t FAfrt okeole} PP FHT R E I
He] 5535 fAle] 23 7p i v
taEo] taRleE Fofste] Bls FY AR
of(Figure 12), "|=2] U2 F o} AE A2 T2
ole] FYoz wehgst AU ‘Master’(Figure 13)
SO vFatA AMNERIL, olEAES] BAE
Eo HAARI AEH cede FE olvA gl
I A S E 7S ATk

53] H9] 2019 41X A7) 6919] Al w|=
7Fee] e ol AESI] Aningle]lds
T o}E AFor F3kd QAR oyl Al
2 2A7ke} AR Ajls Fdaks Base] &
A1 ofmA| 9} 7HAE A HUTE 53] o}
7} Al (ArtyCapucines) A4 <Figure 14>+ 14
El 30074 SA7E wiAA R Ee R FAIskL,
27k ARl Alo] e AEL AAE wEH,

. Louis Vuitton x
Kusama Yayoi.

From Kalyyides. (2012).

http://www.dezeen.com

Figure 11. Louis Vuitton x Figure
Richard Prince.

From Cathy. (2007).

http://nytimes.com

Figure 13. Louis Vuitton x Jeff Koons.
From Bauknecht. (2017).
http://www.sandrascloset.com

Figure 14. Louis Vuitton ArtyCapucines collection.
From Douglass. (2021).(left).
From Oreshkin. (2019).(right).
http://fashionunited.uk(left)
http://www.tatlerasia.com(right)

79 —



stTj IR 5

x| H22H 25 (2022.6)

Table 2. F0| H|S2| otE|AE2e| Zefe{z|o|M.

- e | g e
A OFE|AE gaRIAE | FAAFE A8 Ee Fol o]
1997 Stephen AelalA) | b A7te] 1epse, 714 0 X X

Sprouse
. 27he] EAERT
2001 Murakal@ Ao m)A) 7h 718 9l t)AZgo) 0 X (0)
~2005 Takashi T glol Aew
2005 Kusama Ae]mlA), 7P, A7}l E o} 718 4 VMD o X o
~2012 Yayoi PAEFN) SRS o
2007 Richard Aolm]]), 27re] 4 %4
2008 Prince A4 e N8 wses 0 X 0
2017 Jeff Koons A(e]m]A)) 74 A7kl vle F ok 719 (¢} X X
Arty . 30074 St
22(())1291_ -Capucines A—'(Z}]]Z]]X]% 7hy A o} EAE o o o
621 Al = w7 AA

AP A ANFo T FAH B Aee Aol o] okE AEY Ag WS g,

ol AES ofE AE3} LS A9E AR P ok Aol A vkl ZaAse ok

3, BHsE 2% 7RRE AW dERo® S o] HLE FATomN HA AEe) T

Powy nAd A% §7E BFAL BAs Aze /B B5L st sk
o) u)Ee] ofe|Esle] Zefmelo]He <Table olE Zedol A B A TS w

2>9} o] tal Lo glo] tirRl 2A4A<Q1 (discover), A E 7 9](define), 7H¥H(develop), %

HEO el Hgog ofE X An Yoz} (deliver) U] ©A2] 7] tixlQl T2AAE E3

H|S3E Aas 7HAARE, ofE ARl dhes AR Ay, ZF @A) ofE FHold] S Fl

o] offet ol AET} A3 712l Fofate] o] Aamieleldel FrjskE Bshust ok
HlBo] 7hle Tfe g WaIAcHs 2 o

S7b itk g TiAel A Bl o] I A& HE 2=

2ES FAN A ofe~ES] &7 25}

2 QA7 olukEel ofE Aamizoldo] & 2
27 ofo|tiols} Yol el&2 7H1E A o \

4
7o) ZEow ojFolx Rol Wale] B

Z=3L 0O OV Al X 57 o ix]— 2| = .t_

FEsE L bt a7 T Frole) 5 Aol 4EL A4 tiAle] A5

i) AR ARISA HJL T & e o e s

e

¥ Ba=R Fisto] AxE E 7RE A
A= bl k. 339} ARRlolelRs AR =
) Ee F 27ke] AES ATt Aol

FAE ok Z7te] AEOR FAsIgh

T A Mmoo r Lnate] g
=

tapel s o TM CIXIQl Z2HA
B AT Al 248 B 9L ofE LE DR
s Aeelolde] SAE SRt Tl B A7) AL TARle abolehs Al
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AAH oS GFstel] Slal, 334, ApdH
e F Gl Bl 55 ofE AEE §
a ZAEst Qe wES At sl
uebA =elgselEst ERAR e S
SERUUSE 258 B dd) vl 47 g
A0 wTdHelaME A BdE Hole
AEET YA BYshs FAA AR
292 ahad Ak Bk olHA R AR
A AEFES REEE AHES

2) AE A9

ofE AE-S TIA trlel] B8]l dlo] &,
A AL 340 AL ofm| A gl st
I Y QA BYogH oL oS F
skt A2 gaks Fal WAAE ] ekl
S o&e) 3 BEo 7 37|} sk
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Figure 16. Art Collaboration Exhibition

CAFORE Gallery.
Photographed by the author(November 6, 2021)

Figure 17. Art Collaboration Fashion Show
Qingdao Design Week ME:YOOMI.
Photographed by the author(September 1, 2020)
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No Motif Textile design
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Figure 18. 2019002 Figure 19. Afterimagel Textile Figure 20. Afterimage |
Photographed by the design. Textile.
author(November 9, 2019)
I
Figure 23. Afterimagell Figure 24. Afterimage Il
Photographed by the Textile design. Textile.
author(November 9, 2019)
BN LA i

I

Figure 28. Afterimage IIl

Figure 29. Afterimage IIl.

Figure 26. 2019004.
Photographed by the
author(November 9, 2019)

Textile design.

Figure 27. Afterimage Ill

Textile.

v

L d

Figure 32. Afterimage IV

Figure 30. Red salt Sea.
Photographed by the
author(November 9, 2019)

Figure 31. afterimage IV

Textile design.

Textile.

Figure 35. afterimage V

Figure 36. afterimage V

Textile.

Figure 37. afterimage V.

Figure 34. The earth.
Photographed by the
author(November 9, 2019)

Textile design.

Figure 39. afterimage VI

Figure 40. afterimage VI
Textile.

Figure 41. afterimage VI.

Figure 38. out of Color.
Photographed by the
author(November 9, 2019)

Textile design.
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Abstract

The purpose of this study is to develop high value-added fashion products through the re-creation of art and fashion,
in the present age where various values coexist as the age of consumption passed and that of value came, and to
develop a fashion design for a product proposal, in which brand value was grafted onto art, to potential consumers.
Therefore, the concept and characteristics of collaboration and the types and cases of art collaboration were analyzed
in order to newly make works and create new values through collaboration rather than piecemeal utilization with
the collaboration of two different areas termed art and fashion. The collaboration between art and fashion has evolved
from a form of collaboration that used artists’ works in fashion design to a form in which the artist firsthand participates
in a collaboration project to proceed with the project daringly, and it could be identified that the collaboration between
art and fashion is a creative creation that is realized with new values through the designer’s unique personality based
on the trend of the times and the designer’s philosophy. Whereas modernism is a new creation, postmodernism is
re-creativity, which is not new but reproducing with new interpretation, cooperation, etc. through mixing or collaboration
to show new values. Based on the postmodernism as such, the works of postmodern artist Jungsun Park and aerial
photographer Poung Young Kwak were grafted onto fashion designs to develop fashion products in order to present
the value of the recreated products. With a view to reconstructing the contrasting works of paintings and photographs
into the concept ‘afterimage’ of the researcher with pictorial photos made using postmodern paintings at the boundary
of abstract conception and the artistic technique of aerial photography, this study developed and produced six sets
of suits as main sets. This study is meaningful in that it presented the scalability of collaboration by applying art
to design and brand and deconstructing and re-creating the products through the design and development of art
collaboration products.

Key words : art, collaboration, fashion design, design process, re-creation



