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Abstract

This study is to analyze the development of plus-size fashion activism for diversity through social media. The
research methods include literature review and big data research methods, which are composed of text mining and
Instagram archive analysis. The purpose of this study was to investigate the relationship between fashion and social
media, to establish the concept of fashion activism, and to examine the diversity that appears in the recent fashion
industry. For this purpose, text mining analysis was conducted on the Instagram account of Ashley Graham, a plus-size
model who is leading fashion activism. The research results are as follows: First, the fashion activism of plus-size
for diversity shown through Instagram was developed with hashtags containing a message against the standardized
size. Second, Ashley Graham developed activism by exhibiting body images that had not been seen in mainstream
fashion. Third, the image shared by Ashley Graham gained sympathy from many women, including plus-size women,
and was commercialized and emerged as a new social capital. Fourth, Ashley Graham showed an active participation
in social issues as well as the standardized ideal. Fashion activism for diversity which has been developed with the
concentration on plus-size models, was a way to enjoy fashion regardless of body size. Fashion activism contributed
to the democratization of fashion, and it expanded to diversity such as age, race, gender, and disability. This study
has significance in understanding the development and changing trend of the plus-size fashion movement that started
in 2012, and is thought to be helpful in predicting the future development direction.

Key words : fashion activism, diversity, plus-size, Ashley Graham, text mining



