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Table 1. Preliminary data of interviewees.
No. Name Age Sex Occupation Level of education Experience at golf(yr)
1 A 36 female office worker master’s degree 17
2 B 38 female curator master’s degree 2
3 C 34 female designer undergraduate degree 1
4 D 39 male businessman master’s degree 10
5 E 32 male office worker undergraduate degree 14
6 F 25 male office worker undergraduate degree 2
7 G 33 male businessman master’s degree 1
8 H 32 male office worker undergraduate degree 2
9 I 33 female Banker master’s degree 6
10 J 26 male office worker undergraduate degree 4
11 K 23 male student undergraduate student 8
12 L 23 female student undergraduate student 2
13 M 31 male researcher master’s degree 1
14 N 31 male office worker undergraduate degree 4
15 (6] 35 male office worker master’s degree 6
16 P 34 male office worker undergraduate degree 4
17 Q 33 male office worker undergraduate degree 5
18 R 34 female businesswoman undergraduate degree 3
19 S 28 female office worker undergraduate degree 1
20 T 24 female student undergraduate student 2
21 U 32 female businesswoman undergraduate degree 2
22 v 31 female designer undergraduate degree 1

Number of interviewees total 22
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Table 3. The ideal image and golf wear style of the 20s and 30s golf leisure participants.

Ideal image

Golf wear style of the 20s and 30s golf leisure participants

Well-mannered golfer

- Acceptance of the golf clothing norms
Top with a collar, long pants. Top shall be tucked in pants
- Elastic banded shorts, short shorts, jeans, sweatsuit are prohibited

Pro-golfer A set of brands

Imitation of a professional golfer’s style
Prefer clothing of golf gear-related brands

Avoid using colorful colors and patterns, use colorless and blue

Long-experienced golfer

- Golf as a leisure sports in daily life, a significant of distinction action
Use of everyday clothes for golf wear

Beautiful golfer

- Acceptance of a double-standard golf clothing norms in Female golfers
imitation of female professional golfers and advertising models

- Wear various kinds of tops with tight silhouette

Wear a exposed short skirt. trendy jump suit and training shorts

Young rich golfer

Pursuing a rare and expensive brand
Emphasize brands such as golf wear, golf bags, cars, etc.

Team golfer

Golfer to join in wears golf wear in uniform
- Pursuing individuality in conformity with differences in colors, numbers and characters
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Abstract

Based on the understanding of changes in domestic golf wear markets, this study aimed to identify what ideal
image 20s-30s golfers pursue in a golf course and how they express it into golf wear. The study examined factors
influencing the golf wear styling by analyzing a fashion reference group of both male and female golfers in their
20s30s, who enjoy golf for leisure. Considering golf wear experiences collected from in-depth interview with 22 male
and female golfers, it classified specific stylistic expressions of golf wear including styles they prefer and wear actually
as follows. As a result of analyzing the golf wear fashion reference group of golfers in their 20s:30s, it showed 4
groups including “pro golfers’, ‘coaches and semi-professionals’, ‘celebrity advertising models’ and ‘golf participants
around oneself”. Major ideal images were derived into images of a ‘well-mannered golfer’, ‘pro golfer’, ‘long-experienced
golfer’, ‘beautiful golfer’, ‘young rich golfer’ and a ‘team golfer’. The study revealed that it is important to identify
needs of 20s:30s golfers increasing constantly in a stereoscopic manner and also develop a golf wear brand and design
reflecting the image and styling they pursue. It has been regarded that 20s:30s golfers follow the individuality and
youth. Since they observe clothing norms and put emphasis on tacit sanctions in a golf course when expressing golf
wear styles, for design development and branding for them above, design emphasizing the actual capabilities and manners
should take the priority over design laying excessive stress on fashion and individuality. Besides, based on recognition
on the difference in images males and females pursue within the reference groups, it is expected that these research

findings can give significant suggestions for stylistic design and promotion.

Key words : golf leisure participants, golf wear style, ideal image, fashion reference group, clothing conformity
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