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VALUES
©@®
BRAND STORYSCAPE

SHARED |,
» \ BXPERIECES /

PR
Figure 1. Storyscape.
From “Deciphering the Code”. (2014).
https: //www.storyscaping.com

PURPOSE DESIRES

EMTONAL

CONSUMER

NEEDS

RATOUAY

gtk &4, o] o] AR Algels flvhs A
ZH|IRREOl A R A, T 3RS Be
o] AHIAEE] whgol S v A3 el
Agpsiet xpEs} ek A A E BRS¢
A= ]L ‘Hzx, AE, Aol Hx-ApEs
oz EH A z2-3712HCoca-Cola), F
B H}X]-E]H}O]i(lﬁw )7} Stk ds-Apast
Ak 100 AEe] 005 oLt A9l AAPA
g oW 7 FHE 04 vHAY M=k &
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Figure 2. Storyscaping Differentiation Elements.
From McColl & Legorburu. (2015).
Storyscaping, p. 16.
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sithz Zlolth & o] AEgAAolg ApHske} gehd sodelAy] M =S 152l & ik
AR A0l ApEst AR sid Bl L A7 g ey T g A5 Ak
5% B3] Z2te] sl ook ex, 9%, AZE 2 2R, AN S B9
yl-g-oll wet dejshH <Table 1>3 2tk A, TE e A T Ak ABFeE F
Table 1. The Organization of Storyscaping Differentiation.
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Adapted from McColl & Legorburu. (2015). p. 16.
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Figure 3. The Cashmere V-Neck.
From The Cashmere V-Neck. (n.d.).
https://www.everlane.com
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Table 2. The Factory Organization of Everlane’s V-Neck Cashmere.

ks
o1& Dongguan Leroy Far East Knitwears, Ltd.
71 AR A EET Bl ZEA: s00W  AFARE 2000
apg ok | elmeIole] AAIvle] Aepue] Ak 34
ofEielele] | 2EAHET oloplsli o5 sk Zlo] A|glon Fuel ek e s el niat
42wl |2 ¥ 5 e ol Sk

oA sopop | PIFIS] AR ARG ) R0 NAS AAelelE WES $93F Aok dold, ARe] RgE
H]—o]. _T'_xl-/g-o] M. Chug‘ )\7H\‘ﬂ:Lc/i}1;]_

X FHAE & F, AT MAvlE FFE & e Ule(Neimenggu) A &S S5k S A=

Fe %3 JuelA ogele} /AT Atk

Mr. Chu7t @8] WIAZ Mr. Lee} 7 &ojatch. olwlzlelst 21a7] 1814 Mr. Leet= 293¢ 4 7]

FHEN W o ag), e wel e 9 FEPS e,

ot 5

|

Cl
ofw]A]
Figure 4. Dongguan Factory.
From “Dongguan Leroy”. (n.d.).
https://www.everlane.com
Adapted from “Dongguan Leroy”. (n.d.).
https://www.everlane.com
ZHARE 2 FAY mydd dade] % =efQlell AFskE oIS olF, FEEE
& APPSR AYA TAE 5 Yk X § exekloRs Fojdich el S
go] A QUXERT ) (Instagram)<> 3FLFS] AT o] Xof| w2 F 5709 e Zefel migd MTghA
st Wsly gopely HR=E sk, A%k, 25, &, BFF3(Brooklyn), 2N 8w (Los
108209 FEBAh7} o] F BRFE 247 Angeles), TR (Ralo Alio)el Sl Mol 1
o] Zze] 57} Al Aol wvkaL ek 2 vl T O el 2= BA ks ok 9A1FE 104
dolg 91l FHE HeWw wEAY WFE Aolel] ket mlaks oA 28 4 glov,
3o oHz¢le] A~ WA (Snapchat) A8 oz o gQle] BT tjAkQl SiH)A T (ambassador)®]l
919] 24 witjo] thE Y= 712 (Red Gaskell) Al A7l ~EFLD T Al (style session)S BHe 4
of wALe] ARel Wahs Aulag Fck o] gtk oA @ e B WAARE ¥
A U--(Bverlane Now)'= GAIZE dlol] E3o] oJg 4= gk

Al Sol7b, 117k olule] wito] b A
o A% & olulAel A Pio] Erk 1

efelele 22kl 53t Au|xe) 3 exe}
Q19] Z3& Al 020(online to offline) 44| 0.2

Y O e D{F{

Tk 1AIRE qlell FaEblge] Ho dAle AMEZE 37 BPE Al xpdsh A=k 3
E-New York)¥} AMZekA] A~ (San Francisco) 1174 22l et

Lo AWt AFE 2 UTHYun, 2017).

- 161 —



St2ojMC|xIQIEtS|X| H19E 45 (2019.12)

4, AER|AFO[Z XpESt

Al el FHo]A e = Elir(Re new)’
9} @t (Re down)'= ] Foc} e} 2tk
o2 A 7k AlEERIoR o]F wea A
e A THRER Y-S BT 9
=) Eavy | S BB =K S

27 Zol2 A HEY o2 whETh oWl
= Al ASAE S8l T 3005 o] ek
g HEYS AZ-gsto] 3 A5 (padding jumper),
T A o}f-El(fleece outer)7FA] TS AlEol
AREBIGITE AH e} e AR FAAE A9)S
9%7t ALE 85 &k Zeo| A 2w E
afeh A Al S E o o]l 3ol
Al ollde H1 A3 22 25 ol Ak
U 2

AUA wpAEke 7 ZepaE S TRIgke? FAl
o] g o Zrhd ofnp e5Y AYUrh
Aol A & 3 W, opl & 30% Ft AR IS
T syt olgA i AREE EekAHol
HeA dds] Al Esuth 23 e0d
Thell 800] E&] EekAE 2u7|E AL ol
Mo S4ET WRIAE v 84e delsn
Sk SAAe b SR Az 2
2E S e O MRl EekiEe A
B9 2T Sl e A%k o
G e e WU 20203744 Bl
BE AN Bekuele A o) el
YU of7elli= AL AlEERE ofuet ofju 2]
Q19 Fare} ARFANE w7 EE U 4
A QERAE APl 7HA fls ol flsud
(“Companies are making”, n.d.)’

ol = evke e dvietar Sld g
-2 A Y-S 7] 28 sEE est
7915 2] flaA A= 2E w7 o

e 8] T Aotk uks W] Sl

|

b4

A A ZEe FAHE
B2 MASIL 1355Q75°F)lA A5d &, T4
-2 AL | ZHIDFL-International Down and Feather
Testing Laboratory)®] ¥ F5oH=A A7t
SRl 7A Rhsolxith

o|ele] 2y el uhero] A+ AEe+
BAEE BF g2 AEgaAo] Aol A
A AT Fsk A A, b)) k=g
Al Agkedaivd A, zAd), e, &
A g B obg-2] ujitolth

20191 9¥ APF B4 &2 vjig T,
4l 715 s g8 oof olgh 163 29wl A&
Y 18|E} 4|2 (Greta Thunberg) 2} 224¢] A A&
Ml LVMHS] #2442 o}2 - (Bernard Amault) 2]
& HEsith 2 Bxold g1 A o)
el HlH|RE AES- 0] Hifolzt Aeo]E| B T
e F=d|ot 22T (Andreas Kronthaler):
A et B wWlEE AXReH of2
31742 vtk 1= @A) e 3 Tk
Frlo] Ha glom EHlER Qs AALS]7E )
oftbar glo FhAksof ghtkal Fth(An, 2019).

J=ro] sl i wiAlQl BoFe} 229 714dY
3|AFQ1 WX (McKinsey) 7} 33t 2018022 B
Il 2EE 52 s HlZ=U A st
ol & ZEA|(LIM College)?] A7 B, Dy
Al 5 oF 90%7}F #1437 Fs SH(sustainable) =]
& AT ks BAEe] g AR At
vk ok ey B OE | 2R AR
A, daud Aol g AR g ele
Tuje] 8o1495%), 7HA-7FX195%), AlEel LAt
492%), BH= AAT(60%) ol A&7l
232 35%0l 13T AETHES &e]A el
S Art 7]1949) e wiFAI" ] Sle] &
flom 2R s AlSshs 2 Hils
o] A&t ZAEs a9} Folgtal ik

(FS Newsroom, 2018).

S
D
*
(A
X
Mo

e

2

)

- 162 —



s B ‘ool e} AEeiAloly Apdst aT

Table 3. The Organization of Everlane’s Storyscaping Differentiation.
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A Study on the Storyscaping Differentiation of

Fashion Brand ‘Everlane’

Park, So Hyun"
Lecturer, Dept. of Fashion Design, Chung-Ang University"

Abstract

The research focuses on the Storyscaping differentiation case studies of fashion brand, ‘Everlane’. The significance
of this study is to analyze the actual case of Everlane according to storyscaping differentiation and to study how
to use elastic marketing of the fashion brand according to a rapidly changing market environment. This study
combines literature review and case study. For the purpose of research on Everlane’s Storyscaping differentiation,
the study examined Everlane in terms of price, story, experience, and storyscape differentiation. Through this study,
first, in order to introduce a storyscaping differentiation method, it can be seen that the brand can be expanded only
when transparency and authenticity of consumers and products are premised through various utilization cases. Second,
price differentiation, story differentiation, experience differentiation, and Storyscaping differentiation can be introduced
gradually like Everlane as the brand grows. In addition, for differentiation, it is important for the brand to
communicate with consumers and engage their involvement and intervention. Third, Everlane’s Storyscaping
differentiation requires understanding consumers’ expectations, helping consumers to become “heroes,” and facilitating
the brand to act as “mentors.” The key to Storyscaping differentiation from fashion brand Everlane is to understand,
reflect and communicate consumer expectations, and to run the brand in a transparent and sincere manner, helping

people make the right choices.

Key words : Everlane, Storyscaping, fashion brand, differentiation, Storyscaping differentiation
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