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i}]__g]_ S E =32

M2 71E0] & TE S

oH}3k /\Eo] 7Vs

A1 7)™
1] ] o] (transmedia)
Ald7h = o]E {ﬁw ut]o]
kel A DP‘%P gl=ol ~Ee7h vepar glok
(Kim, 2015). Frojt]o] E2Eel s Ful= A
o] deKo] tFE, Zelx A 3 ks
Aol EolxE= 5 FZelx Akgjo] W3lskaL Utk
= 1=kl

eltt. 2007d

=
ZH9E

== A
T
=

(Suh & Park, 2009). £
e W chkebl ks
6 OHE(Apple)g] ofo|Eo] I/NE o]T m]=o)
=21 A1) 7]7 Pew Research Centerel] 314
Eol A AAlNA 7 e
FAHAA AT 95%) = ZARATKSilver, 2019).
2HEES] o EFg o] dAl Eutd djio)
& mTEA A ARSI E e 853
9lth(Jang, 2012). E3], AnFEE 7wk wulel wal

SO AnfEE B

A el £33 rtAE Frhow mnukl

wdA oA AR EE ol RE S E83 fH
S Ak, v AT o] AfEaL vhekdh
ofelM FelE FEshs & U 5% 29
=5 kst Sl

g ARES

2017\ 715 943%2] = Al Hoj
2ol HalA el 71}Q = (KakaoTalk)2] ©] &
E](emoticons) 7NBE AL AHZQA A&
Hol1 QItiKim, 2017). 3t=rZel=

2lE] Akuixe] eJshd AEE 33t
FWte. A=t 19E 1}7(]6]-0313}(2017 Character
Industry White Paper, 2017). 5=3F 7|21E] & Q1A|3}
T AEE I3 7P AEeld™ TV o ulo]
A(71.4%)°0 olo] Enkd w214 (28.7%)°] HlEo]

L

A
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LA

AA I ek =S AYE Y 5 F A OF
[3¥8H25.4%)°] WlEo] sgof, BH o] REFE Al

P

A A AFFe] AP FE T
Utk A BTN T Bafed wAA o] el
o] Y Al aARe] STt H8 7
7+Q. o] RE|ZH} PGt AAAQl BRI o]
REES sks & vhedst Azt vebkar Qlek
A o] RE]Ze] djgt AFEE ddl dlAelA
O] B2 (Emoji) 583 JFAT(ee & Ko, 2017),
A B9 o|RE|Z iR Hzngo)do]
Tl iee] mA= ¥ A7H(Lim, 2017), A v
to] Frlx Wste] whE o] 24 7AfF Al
ERT 7] 584 9 a7
AHIZE QIek. skAIRE S o] RE|Zo] s Ak
oA Fash vHAY FHOR FAeta ol A
of nlsf ofX7kA] s o] RE]Ze] thsh TRkt
A7} o]FAA| AL QA Ytk wA OI.LEl%i
oigk gkt 7, 9]¢, 7lsel digk gert
3, AFAoR dHd BT d|d An|RE
tFo = st o] REJZ A&} Zlo]tel B
stk
mEba] 2 Aol Jld AlQlellM =ApA L
2 pdskar Ajtels oA o] BEZolehs A
FEE A”tsta A deAEgo)de] W
st} sigick ol& S8 A o] RE
e, A=, 71s, s defsta, A o
REF Al Al gk ¢ e s o]mEE Al
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2 flo oot

A, o] LE]ZE] g3t s o] e |
= A8 = AT A, B AR A
3l stk =4, ARSAF tidS Bk
A9 F ARl FHlvd AldiMillennials
generation) = A3 73T}, AYAT Lee(2019)5 F
aste] A o|REIZ 718E 2% AMA B4
Aol 7| 2 A K(persona) S AHESIITE o]

so] A=t mvAoR AL 5 Qs A
27 QR AHgEo] A=avtel YL 2 E
g 5= Q7] wEothKim, 2017). A, 22t 1

Hol =28 8-S vl o R Auele, TPO.
A Z(look) 0.7 HE|3te] Bl FA4kAQl U=
g 3] e AEdow Pl A

¢

EEREIESICER P R SES B I
g mulel FE del wo] mATGLh o
A, W Zdze] S3E olREEE s
SAaH B0 eolEielele M WA 34
3} AFH A BACO] F olwElzoZ B

AL tHA, BrfdeMe] &8 2HS 1
o] ojxH] EEAKAdobe Photoshop)S A3
] F2)(360 x 360px) S 2 T

O
& =

1. O|2EIZ

O|RE]FEE IS Tl emotlon’ﬂ} “icon’ 2]

H O

42 TP + A=F UE A2 A|sen
F ok mujel dAAGN B4 9 AR
Aol #AE uelehi v 2Eelx A

o, §34 EA WS AeToRN 259
A5 S7PARITRE ol IEHKim, 2014).
AEoM= dad Soohs 7hest wAkE ek
wAe] PR BHow @ Bk o) vhen
AL F B b LyEta F20 QR Aok
= 27l PR o] REZS] S BEe Yo
<2nlA 2] (Smiley)’ 2kl SHCHKim & Park, 2018).
O ELEIFLE] Aol teket o] Sl=dl 11 F
7HE durAel A= 1982y 1=t W A3 Il
(Scott E. Fahlman)©f] ]3] A|2H=E|Slvh= o zdo] A|uf
Aotk A3 Awto] gt ] ATl 25 23T
wf 2o 74 d4e BFstasl FF EAl(oke
markers)lli= )& Bl FEo] ohd A& A
= -(E ARShE Zle Wb AlAskIH. o)
T O|REIZE] 24Tl Q] o] A O] F(Lim,
2017), @A 34T o] REJE2: w2 S)o] 7h]E oy
F(Anicon, animation+icon), A~#]7} U= ARREE
(Soundcon, sound+icon)7}<] THFst E= WSt
(Kim, 2016). FZolli= of&2] ARAF =14 ofiy]
A (Animoji) o} oFrFENavatan) 4§ ARGARS] B
S IR AESe] v ’#‘é(SamSlmg)J AR ©|%L
A & MER 713 FEsto] teket FEjE x1sts)

2 vAAR ofeh WA Aol ARgEE ol
2ElE lE o] o} e wassirkLim, 2017)
olREE A7 M) Lol T o] of
wElEg Pk Al vistelAl chershl Abg
e e shte) Alme THx 2] )R}
@ Al qlolol g3t A2l 2w gk

2. {4 O|2E[Z

O|RE]ZL FjAd delAEHo|HY AEL X
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g A2 At Utk Lee2009)2] Ao 2
s dd A AEFe]AL & At} ks

A
Y
2 ¢
Ay
s
v
RS
o,
2
0=
1>
rlo
)
=
1o
fu)
Y
o
N,

2] thst 21248 34-& A3t Lee and Ko(2017)
of oJshd A o|RE]EL 1 AAR WA Yt
AoflA] AAass flgt 4AAQ 947 F85

o, 57 viejo] Althe] s AkslelA gubAQl vt
A Eolat FRl=R gefeiA ARE AL Stk

ddzt o] EJZE AiRle] A AAEdE
sl 1 A= ARR) S Ak Ete AelA

AFaltHLee & Ko, 2017). A3 Aol sl o]x
&S IA 37K s EF¥rh <Figue 1>
2} o] AR T 9 ol RElRS Ste] 12
o olglel el MK el Uk
A oz 19720 whHEolxl G=re] 2ol e}
d B AvpdEe o AR EstkEA FEst
O|RE|F &g AHIE 2 RojFn, o & HE
-2~(one source, multi use)Z42] 7FsAdS HoE
th Anplels gekst o|REES E8% A
O AR AlE-& ROl o] REE JJr A

oFe] 7FsAdS BolFal lth(Figure 1).
= AR o7 sl AAYS o] RE]E Q_ 3h=
“*(Figure 2), 12|31l <Figure 3>3} #o] sj4d =
oy =2 s Al FARES elnAIE o] ®E

-

ro
|z
oﬁ Mo

o7 AT 18 5o] AUThKim et al,, 2018).
=3 AEste] 3219 7Pt o)
uRJof| A FEE AL Qlek H A AR Fef s
Fo]o](Esquire); = <Figure 4>9} o] 7171259
E AYE 2ol 3D AR S wiA
o 3 TAAEAR) WA SR As s
Ch(Esquire, 2019). ©]AH 3|4 BA=A] 21-8-8F
3 QM o REE Y 9 bRl ek A
Zkep B o] 71eta A=4]Q1 A Alo] o]
TOAEE 2F I dFEe] AA I Utk

3. fd O|ZE[E A

Otk

bl 7]

oIr

By=e] wy Hdegow
3 Qith Bal=
O|RE|ZL =& %A (identification) FES A
stof ARgakel 71Ws] AAs L Qlrk ARSARE
zto} olu A& *%‘@2 2 X¥E3H= o] REE

%
3,
He
o
z
=
t
4
~
et
o
L)
1_.

(Lee, 2018). J]-Tl]— wule] 7)uke
o]ﬁ tlufo] A9} o Za]Alo) A

oMl S ke 7

Figure 1. =4 O|2ZE|Z EHZHE Smiley. Figure 2. o}3L| ARE|22| Figure 3. {4 O|2E|Z. Figure 4. ZZHA oM

From Smiley. (n.d).
https://smiley.com

O|ZE|Z ZzM,
From Acne Studios. (2019).
https://www.fwrd.com

From Shin. (2014).
http://www.vogue.co.kr

O|ZE|Z 3tH.
From Esquire. (2019).
http://esquirekorea.co.kr
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I ChFigure 5). T3 P Z dl(Ralph

E]FZo 7 s|Alste] ARSI ChFigure 6).

FHZoll= o] RElE] M2 EPle

A v

&
¥ g B9 g deAEdeldS Bl
o] F23 AZH vHAlY ol FFry Aol A
o} E (communication art)ZA] 1 7}sdo] EE
Atk FuE 3t WA dHAEZ o)A AT Lee
and Kim(2006)°l ¢Ja}d, #H dAE= 2pEs
Q‘— A|Z+2 BAE o|uA]|E

ofER ¥ EH*EH <28 viAo]tH(Choi &
Yoo, 2004). 1A H A dAEE= vijA] o] X5t

upe} 77 gz} 7)) ﬂﬂm%}. B AFofA=
FH T sl ArE T e A Balse o)n
ElZ vHAg S Sl w4 %EbEsﬂ vkl 87

Aol gl
ujol2
2719} GeIstol 9

%3 AHE 228
o] AMichael Kors)x A d|AE
NEL ZHEE o|RE|EZS

MICHAEL KORS

y i w® 3
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Figure 5. oto|& AO{A
oO|RE|Z,
From Lee. (2017).
http://www.kstarfashion.com

Figure 6.
From “Polo Bear”. (n.d.).

2z 23 o|ZEZ.

https://emoticonews.tistory.com

ko R Ak a1 Sk W] Burberry)= A<
HAIS 2 AE5)] ﬂﬁ ﬂ}ﬂlE‘ TR o|RE
& Dt Qivk AT EA1E B AEds
7]%3‘8}0% A5 FNEE o] REIEZS AR ICHFigure
7). EH7} Wv|EKBottega Veneta)= <Figure 8>3} 7+
o] HE 77} AA= = ofE|AES Pate] o)
A o] HEZ-S AlHslhs T i HlEse] Hile
oo HIE]E] (brand identity) = “J3st7] 18l AHA] 7H

ek o] LE]ES #8-5ka Stk
) o] REIFE] At A7 HHAT Sung
(2000), HFY WAIA o] o] RE]F EAJe] wet ]
A AT Kim(2014)2 F38hd w4 o REIE
7]%6-& <Table 1>7} o] AFUA A 7], v]4]
71, A AA 7%, F3 wiAA TS, A
sH4] Ve o ® Aeld o Stk S, s o2y
Aojz=A AREARS] A A&

ll B> o

J

r
(¢

rHoHE

FH

BOTTEGA VENETA
SPECIAL EDITION

ﬁw

Figure 7. H{e{2| O|RE|Z.

Figure 8. 2ulE} wi|u|E}

From “KakaoTalk brand”. (n.d.). O|ZE|Z,
https://k-comics.com From bottega veneta Special
Edition. (n.d.).

https://emoticonews.tistory.com

Table 1. =jM O|RE|Z 7|5.
ARl 71%E v 75 AFE A s A wiAA 7 AbE] E35H4 7)%
o QL o] « A7 #3E4 w1d c AAA 2A4Z FA |- A R Y Il |- 79 A A
s U] AAgS #38 | - sy 2 AFC] ARl At oA B3t Fa |« AR E3}A AT, 04
o o] 1S wd of & o 2H|RRe} 25 T Jo A%, 78 55
g Qe FaeA | dkdshe Aldle] i
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skl Adsks AFUACIA Vs, A4 73 Q143Ho] (Lee & Ahn, 2018), ©]59] }o]ZAER

o EolAk 11 A=A clad e didol (ife styley WHFE HA o] REIZE Al4staat

His vE 7, i BAse) A Ul onAE aiiek Bl A4S Sla =t B4 e

Foll A, A Fus she WA AHERE o= O RE|E Jdel] glof ARgALe] 2t

7)6& ureith mixEto s ALg] #ElY HEE o|Z2efele]l tigt WAL olalrt Besh]
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B FYL AL, 1 AE wa ofet. A=ante] HRHE I3 Azdtel o)
F A3AT- Olsen(2004)014 74 QA4S #a1s)t
oa DU Al H2aatE BEsn 2,
AR, A9, eol ek 5 Abgel e
Q1S humanize) StIT. B, s
She A ol mElEe olstn A% AHgshe At

M
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m
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Avele 2y Bl e B4 BA, ol JoR W4T 59| /122 Adain:

o olmele] Al 49 W A, vhuos Hepel Adel diet Mza 552 99
A o] RElE TS 9% AHEE #Ae] TPO, Lee(2018)] &L Zm|zle] tfet AL AdE
WA 5 e Aol Aty 2Al w2, WU auAs =
A%e A% 209 A% FaAshs olFH

1. H2AL 24 e A Qe TSk el el 20) oy
Zuje] tig BN A AolA) gke sulo]

= Aol vAE Zskeh aA Addstod sl F8)alT 2220l il RSt 2
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HE e v Al AR e AR $8S <Table 259} o] Asioirt. 12
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Table 3. 27tx| R&9| =244 Al 2.
A= 19 Al A=t 2 9 A
A S et e a2 g atan
= C AR F s Ak Y, S R, A

eEios NS] ARG Tt Sae 4 A gl |V SHEA AT SO SISl e P o
2 B PR T ) oifE S5 4 sk 4 | 3l SEEE L SR P SRR b
?:}'ooaéomj g e obsufelSulE Tl A 2 md 2t Qe AT wHska Ak
co) 28 o Agol.
« FR s =2 9 WL, 28, oY « F8 FI9=: AR, HellA Bl ARE
S FAIFQ BH5o7 AlEH )M (simulation) st AH QN EH-2 o}o]Z E ¥ (iconic representation)’” |
o] o|RE|Z AR} AT H|Zar) S vt e g4ste] A2E] ﬁﬂ*ﬂ 58 o|REIZO R I
obgl = QIE= Fit)h oA HEAY B4 B oL ol SHYE 85F Qbol|A] g =|ojof SR
3 delud AREARe] o] KE]E ARl dish 2 2PFEZS] Aok WIS A0, TRl AH o=
7K Y=g =EsGich o8 Wede ARt A, WEA, A, A, Frald, Alnd Sl
73%& A3 Kang and Park(2014)S Zi1s}o] 9JTHKim & Kim, 2015). 2 Qo A= ofo| 2 U]z}
<Table 3>} o] FAH o2 F3I3itt Alute Ql QA5 yejate] PHdstal Ao diid o]
° PE B8 BEE 7= E dEAY 1S = E]2S ndsiol
= A PR, &, oo HEA 28 A <Table 4>9} o] H3d T]A) 24 5S4
ALY, oA Bl Azrolt), 3k AMYE CARl 248 542 Jeon and

Ko(2017)9] A& Fharsto] Fef2] {32 2@ %]

=13
=

3. /H=E EF H N

2013 TEFIA(TIME) = HaElYE A& AP
Z}\UH 6‘“)}7_—!}_ )\J_TL_/] 7110 =9 ]O]._ ,(ﬂ];Hg]. 29
g3k tpfu} Aldi(Me Me Me Generation)’2k3” 7
2]&F th(Time, 2013). - Ao A= o] & 21431
Dy Adhe] S E3stuAl AZE S o)F
& ke AAeeich ek ok Aet Wy
A A€l D}‘:—' **GU gfo EiE} El3

3l 9]

pad

o

&
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rAOJ{-II

(

mﬁwh

4 1o

fFrEo® gdelaile A9 4y Ree B
& 2715 123 RGBH oItk
A w7 Ad?l vk 1eo]
B217)9} AAtgkol A Wit) tiH|=
(R252, G237, B68) L. =2 A3t} + 3
AR )| E (palette) S 351 T2} 1
st 13 el o oz = /‘F‘lél'ﬁiﬂl'
ZAAAL Az Fu)d|o] A (color combination) ¥} =
(tone):= ] Fro]Ad ofm]A] AA e thgh A
<7 Horiguchi and Iwamatsu(2018)°ll4] A|A]$F o]u]]
AL S warm) # = Al(soft)” o1
Agsigltt. 18] o ioﬂ’\i M+
(casual)’, ?%O%T(pretty) =] A%

Hastol ;qezz SLRSIES

/Kﬂ /\1— HH &IJ
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Table 4. o|2E|2 HE REE Al 24 S,

ey #3 1 e 2
A B 24 FE
SN
3 wE: 3 54 ulE): 3 54l
Zm
=]
2H1: 2D 219): 2D
A vRl =R A A s WA TR 2~34 uAy
T3
=5
R51 RO R255 R204 RO RI106 R285
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Abstract

Various convergence media and multimedia contents are expanding in smartphones and the mobile messenger
environment. In this environment, emoticons based on mobile messengers are being combined with fashion content.
However, research on definition and design process of fashion emoticons is still in its early stage. The purpose of
this study is to expand utilization media of fashion illustration as a new category base in digital media through a
planning and production of fashion emoticons. Also, we need to organize the fashion emoticons production process
to suggest the diversifiability of fashion emoticon. For this end, the study will research and review literature about
definition of emoticons and the status of fashion emoticons. Moreover, fashion emoticons will be developed through
persona and scenario techniques. Finally, the characteristics of the millennial generation who are the main target for
fashion emoticons will be examined, and the target is to be analyzed in terms of their lifestyle, T.P.O. and fashion
look. In addition, fashion emoticons are presented in four aspects: communication, aesthetic, advertising medium and
symbolic. The results of this process are as follows: the study developed 28 fashion emoticons divided according
to two opposing characteristics based on millennial generation user research. One conclusion is that fashion emoticons
are usable in a mobile environment as a new form of fashion illustration. Fashion emoticons are a new symbolic
language of fashion based on mobile messenger interaction. It is a medium that delivers content that contains brand
identity. Moreover, emoticons will be a spontaneous new ground for fashion illustrators. The results are expected
to contribute to the development of design fashion emoticons in the fashion market and fashion contents in various

convergence media.

Key words : fashion emoticons, emoticons, personas, fashion illustrations, Millennials






