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Experiential learning in fashion design education

- A comparative study with Pakistan -

Fatima Kayani, Se Jin Kim®
Master course, Interdisciplinary Program in Senior Human Ecology, Changwon National University

Associate Professor, Dept. of Clothing and Textiles, Changwon National University'

1. Introduction

Experiential learning is crucial for developing practical skills and creativity in fashion
design. In Pakistan, fashion education lacks modern methodologies and industry integration,
impacting students’ employability and creativity. Pakistan’s fashion institutes focus on
theoretical aspects, resulting in a gap between academic knowledge and industry demands.
The necessity of this research lies in evaluating current educational practices in the Pakistani
fashion sector and identify gaps compared to global standards. The purpose of this research
is to propose strategies to enhance experiential learning opportunities for students, bridging

the gap between academia and industry.

2. Literature review and method

Experiential learning emphasizes individual experiences in knowledge acquisition (Kolb
& Kolb, 2008) and is vital for connecting academic curricula to real world marketplace needs
through internships and client-based projects, thus enhancing students’ practical skills and
workforce readiness (Cappuccitti et al., 2019). However, limited research exists on the long
term impact of these experiences on career readiness and student perceptions. This study
employed a mixed methodology. Initially, a SWOT analysis of educational practices in
Pakistan is conducted to align local programs with global standards while evaluating
industry engagement. The second phase focused on a case study of experiential learning
from leading global fashion institutions, including the London College of Fashion, Parsons
School of Design, Polimoda, Istituto Marangoni, Amsterdam Fashion Institute, FIT New
York, ESMOD Paris and Institut Frangais de la Mode in Paris. These institutions are selected
based on their cutting—edge facilities, diverse course offerings, expert faculty, and active
social media presence, particularly on Instagram. Over three years, qualitative data was
collected from the colleges’ instagram accounts, highlighting their curriculum frameworks

and industry strategies in experiential learning.



3. Result & Conclusion

Firstly, the SWOT analysis reveals critical insights regarding the educational landscape
in Pakistan. Strengths include high student interest and opportunities for global collaboration,
yvet weaknesses persist, such as outdated curricula and insufficient industry engagement.
These limitations hinder the development of essential skills and competencies necessary
for success. Secondly, the case study of eight global fashion institutions identifies effective
experiential learning strategies that significantly enhance students’ employability. The
characteristics of these institutions’ experiential education include innovative learning
environments, customized curriculum, expert mentorship, and digital engagement. Yezhova
et al. (2018) highlights that real work experience is vital in preparing students for the job
market. Lastly, Kolb & Kolb underscore the importance of supportive learning relationships,
which can help students rethink their learning identities. Cappuccitti highlights the
challenges posed by the evolving nature of social media, emphasizing the need for curricula
that reflect these changes. In comparing Pakistan’s fashion education, particularly the
Pakistan Institute of Fashion Design (PIFD) and the National College of Arts (NCA),
significant gaps emerge in outdated teaching methods and weak industry ties. While PIFD
has begun to modernize its practices, it struggles to develop strong internship partnerships,
a contrast to more globally engaged institutions. By adopting experiential learning strategies
and enhancing industry connections, both PIFD and NCA could better prepare students for
the competitive global marketplace.

This research highlights the necessity for Pakistan’s fashion education to incorporate
experiential learning strategies effectively. Recommendations include integrating hands-on
experiences and structured internships into the curriculum to equip students with practical
skills. Collaborating with global fashion institutions for mentorship programs can also
enhance students’ exposure to international standards. The study has limitations including
the reliance on qualitative data from a limited number of institutions. Future researches
need to focus on evaluating the impact of experiential learning reforms on student outcomes

and employability in Pakistan’s fashion education sector.
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How Vegan Fashion is Presented in News Media

Jiwoon Jeong, Jaehoon Chun®
Doctoral Candidate, Dept. of Fashion and Textiles, Seoul National University

Professor, Dept. of Fashion and Textiles, Seoul National University

1. Introduction

The growing global interest in vegan fashion by media highlights a shift in discourse
on sustainability and ethical practices. This study aims to explore how sustainability and
ethical responsibilities are being framed by the news on vegan fashion. For this case study,
data was collected from between 2013 to 2024, deriving from Fashion media articles from
various major fashion magazines, as well as major news websites, variating from "Vogue,,
FHarper’s Bazaary, "Marie Clairey, “Time”, “The New Yorker” and “HuffPost”.

2. Theoretical background

Over the last decade, vegan fashion has transitioned from a niche news topic to a
mainstream trend. Initially, veganism in fashion was often marginalized as a fringe
movement, but it has now become central to discussions around sustainability and ethical
fashion (Striibel et al., 2023). News media outlets play a key role in amplifying these ethical
messages, often portraying vegan brands as leaders in responsible consumption. Fashion
news can be viewed as articles related to the clothing industry or guides on fashion
information, encompassing interpretations of various aspects of the fashion world and the
exploration of the production and reception of fashion (Lee & Chun, 2021). This media
engagement is crucial in shaping public perception and promoting the success of vegan
fashion brands, particularly among younger, ethically conscious audiences who are increasingly

attuned to the environmental impact of their purchasing decisions (Vladimirova et al., 2023).

3. Result

In analyzing articles published between 2013 and 2024, four distinct thematic categories
emerged in the media coverage of vegan fashion. First, the “Promoting brands and products”
type, presenting vegan fashion as a fashionable and trendy choice. These articles highlight
specific vegan fashion products and brands, showcasing them as part of larger fashion events
and celebrity endorsements. Second, the “Criticizing its limitations” category offers a more
skeptical view, focusing on the challenges and contradictions within the vegan fashion

industry, including concerns about material sustainability and ethical branding. Third, the
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“Introduction to veganism and vegan fashion”. These articles highlight the basics of vegan
fashion and frame it as a certain type of special lifestyle that focus on ethical consumptions
and sustainability. A fourth category, the “Beckoning participations”, promotes the benefits
of such lifestyles as well as urging the readers to get involvement with the movement
through vegan fashion, emphasizing its ethical and environmental contributions, sometimes
positioning it as a solution to the fashion industry’s issues. The diversity of these messages
reflects the evolving media discourse on vegan fashion, from its introduction to many
critiques. This indicates that media outlets are catering to a range of readers’ interest, from
ethical concerns to styles, thus shaping public perception and driving the narrative around

vegan fashion.

4. Conclusion

This study revealed four distinct message types: introducing veganism and vegan fashion,
criticizing its limitations, beckoning participations, and promoting brands and products. The
coexistence of these four messages highlights the nuanced role of news in shaping the
discourse around vegan fashion, suggesting that media narratives reflect consumer interests
while actively shaping them. This complexity indicates that media outlets are navigating
a delicate balance between advocacy and critique, engaging diverse audience segments with
varying ethical considerations and fashion sensibilities. Furthermore, media should strive
to incorporate diverse perspectives, promoting critical engagement with ethical consumption
while encouraging consumer participation in the conversation. By reporting on transparent
practices, media can enhance informed decision-making among consumers and ultimately
strengthen the discussion of sustainability within the fashion industry. This underscores
the media’s significant influence in shaping the narrative around responsible consumption

in an increasingly complex world.

References

Lee, J., & Chun, J. (2021). Analysis of Fashion News Based on News Value Assessment
Criteria —~Focused on Online Fashion News-. Journal of the Korean Society of Clothing
and Textiles, 42(5), 285-304.

Stritbel, J., Goswami, S. & Kang, J. H. (2023). Improving society and the planet:
Sustainability and fashion post-pandemic. Sustainability, 15(17), 12846-128609.

Vladimirova, K., Henninger, C. E., Alosaimi, S. 1., Brydges, T., Choopani, H., Hanlon, M.,
Iran, S., Mccormick, H., & Zhou, S. (2024). Exploring the influence of social media on
sustainable fashion consumption: A systematic literature review and future research
agenda. Journal of Global Fashion Marketing, 15(2), 181-202.

_20_



O







ol A7loj| LbERLH
ol HC|2 AHY L
ZMAIC HyALe| 22191 H|C|

T
= ol D R
A LEEEEZEEIESIAE
o 1 ot N : A
%ﬂﬂuﬂﬂ%%%g?o %%WH&@%%ﬂ%F@%%
%%%%%ﬂ.@%%%m %ﬂ1€%§iﬁﬂ%u@%mﬁﬂ
ﬂéé%ﬂﬂﬁ&ﬂﬂ? pre LTy T o «
e = 5 T T w T w oo D
NEENE ) %ﬂ%ﬂ%%dr.v %O_Vﬁm
X ﬂALbTOMﬂ ‘:‘L‘OI,.:L;O on i ‘lo_l].._qu‘m‘NﬂﬂA.A —
:LMEUlh\n/Eo q_olum,_ #ioc ﬂﬁﬂlj_im”umﬂi_.qjd‘_mmﬂ
e ThoSe gy A e A do o B o T
ielqoutﬁﬁlq <o) ollrﬂ o " ;o,_,lmﬂfoﬂ
Ak Tl .ﬂl]@.‘.m%qﬁjﬂ%ﬁﬁ o_wﬂmEAﬂwﬂlAu_.mNrﬁ%ﬂmu%
B WMW%@@MAW%% ,@ﬂ%M%W;%%ﬂ%ﬂﬂ%
o Lerdﬂ _JuL . ]LZAPL 0 . —_ N_u,lo:_
™ EE_/.&._H movmutr/_,o#edr ﬂﬁmﬂﬂﬂduﬂﬂﬂnmgmw s
il Teies Sk R R PEER e m e o g il
= dr%%#%mz%vﬂmra LT e R N
ﬂu dﬂﬂmaﬂmﬂo,ﬂmmmﬁﬂ%ﬁiﬂ% ﬂﬂWﬂoﬂuMEmﬂmﬁ?eE%ﬂﬁ
S aﬁﬂkl__/lT ]uAﬂoEﬂﬂﬂJ]ﬂ_v @Mﬂiﬂlﬂloo Ea_ﬂo,lﬂmu‘uri
R S LT SR e g T o N E G g <z
- o ~ o 4 oF KH n o i < T N K X o N W oA
< me oy = ¥ N LR~ e oF Wy B -n
T Pe R ETRET 24 00 P S
- 28w I ol TO ° T 5 ogm o
|7 Mﬂutﬂm_;i XX g o = O du,ﬂOl o =
LM. M;oﬂ%ﬂﬂoﬂ .d,_ovﬂAoW ﬁo*ﬂjlmw#%ﬂuﬁowgzﬂmqa
) —~ X 0 —_ i fy )
= m%qim%wuaﬁWH@ %W%%M%ol;r%miﬂ%%
it z%ﬂﬂw%ﬂﬂaﬂﬂ@ %uﬂ_tmiMiéuﬂmd%
wﬂ meﬁAHuﬂwdgoﬂuimHﬂ ]ﬂﬁgwu?%bmﬂ_m_.ﬂo_ﬂu%ﬂ
70 eui%aAtxaa%aﬁ% N Janidam ﬂp‘mﬂw%ﬂo
of Edww g M Ty R w0
’ SEER TS A S CARRS G g RIS
s Jﬁ%%mﬂ%E%Pzaﬂ@ ﬂoﬂm%@uléimﬂuﬂ@rPaﬁﬂ
3 WélLﬂ]?%Vﬂo S nznOHoﬂ_LmﬂAﬂﬂ%&oﬂoé
o Oﬂ.ﬁ]r;ﬁﬁﬂ.wlﬂ@ﬂﬂdqm,maﬁné EE,_&'LM‘HAIIIEJOOL#LX‘_:_MH:TMO@ N
A T wrﬂ%l,m,%im, H_Mmo%wrﬂ@%urm%%mw
<4 O £ w A ;
B Eﬂoﬂowmﬂu,wﬂlm1ﬂzﬁéevl Mﬁ_zET-aMﬂﬂ_wLLtﬁoXﬂArﬂﬂLﬂnw./oui
= R R S-S t?sagw%q;aia%g
—_ f — —~ 0 Lo _ ]
TR MHO_L%- ﬂumlo]uj_AWAﬁ% ﬁoﬂLﬂlﬂrmlﬂlPLQﬂM.wﬂ_-ﬂLdroizo
70 _zwc‘.#ugeioo#a:idl.ﬂ/luoaL ﬂﬂ-@HiEﬂowﬂuwIQlwWATMnﬂLMMﬂ‘_ﬂe
%E,M,@rmg%gﬂmﬂdu.& - %fa%ﬂmﬁ TR Al g
8Gom|_a4ﬁ%qg@%w zmﬂﬁo&ﬂul Abtao,m_.ﬂ'toiﬂa
s T K = o = N Mo oR | a o T 10 o
T & wooom W E °w L e e B = T do B
SSLUdsl TR BT o T
M %O}_ b ur 5 H o WX ;oo k= o w0l %
Azwwmm%ar.%ﬂr@raimvl
—

- 23 -



J

S
~

A

3

p
T

olxe] o4 ojule} 27l

D o4 AAe

2] 7} 3

B Anp
o

s

7EZ yaeld

DB

R Eelu, opvtebl g BAY A

=7} AFE ) vy 27 E s}

=

=3

H

Al
1)

A

oA v}

L

T

3

[

ok Ea o4 obrteh 7}

s

Fal ok ol A& Ao AAlE

Ly
a

]

7]

[

A]
_ir]

=
=
=

=

o
22|

N

nr

=

=

A RE, o o COA)

i

Sk

A&

&

o)
OS50l 74 Aol gk A

3} o9 e] E3) ujale] AAH A

1A B

o]

o A Holvt ol w1
PR

%

2l

o

s

=

=

g o]

B

Y

3L

=

=4

71l

p

T

o

}

=
=

o

3
)

uf) %

)l kel (e

=

Aoy VExE REHEZ

joa

Hj g o=

=

=

2

p

A Wl IR i)

Id 7}
=1

By

—Z
AE

KX
g

W
o}, e} 27 E5ol

Hakle] tha= 9low, Aarefel Aupe] diLef 7|

|

[e]

A
il

‘1

Lx

i

k)
el

71H

£

)
nr
ﬁo

9H

4 (H5

s

ojefell &= T =
o Al

o

02

=4

Eal

=4

o
AR Qe Aol %7k zke] GAE 7

(%) =74 NPC7}

hiiN
w

wK

oF
A

o)
i

gel

X
oy

B
2]

o°

L

L

Aol ek

Z]
&

9]

'01—

Z

No
m

o
or

et
o))

<
o
&

)
N
oy

i

_24_

o <97k ek
borrowing and appropriation. International Journal of Fashion Design, Technology

and Education, 17(3), 357 - 368.
Lee, J., & Yim, E. (2024). Hanbok imagery in domestic fashion magazines: A postcolonial

Ko, Y. J, & Yim, E. (2023). Traditional dress in fashion: Navigating between cultural
perspective. Journal of the Korean Society of Clothing and Textiles, 458(4), 615-631.

Reay, M., & Wanick, V. (2023). Skins in the game: Fashion branding and commercial video
games. In Bazaki, E., & Wanick, V. (Eds.), Reinventing fashion retailing: Digitalising,
gamifying, entrepreneuring (pp. 73-90). Cham: Springer International Publishing.

References



vl Zste] FHAXZ 53] MZAWZE st A A9
3 E 2 E (fashion district)= MZA <] 4H]

B, 2 A lﬂi_E_aLE_t %Es} A7 JA EA

A
o
tlo
e
=)
.
&
)

2
== PN =Y ﬂolEH 57 717}2 2023 109 101 1 2024 109
o

147hA1 2 &4 v
of, 221, 7tEeA FE dolHE AFESIH ol & Fd MZAU7F A&dte= A t=E
YE 234y T2 d% o] BAHS Tl ojudt £ AT o] o] Fo|x =X Lolkr),
2. &

H A= vholg e B4 &34 dAE(Textom)S &-&3le] €l ~E nlo]y 714
AL W=7 2 "do]E FE39 4 AEHES YiEdte olv A& AA S v
B gxEnfoldE EdE AGEE 9 2zt A2S vgetst=d 3420 74 7o
stEdT 2 7goel E‘r° 3f l AH8-5] a1 &&E}(Jang, 2024) 24 "o, B2 7MY %

A o] § o] A =

2] 3k , Sl
A, gl A3 "ol JEQA B4 AAg dolE £ 719EQ] A&+t
+MZAN 2 Fo A t2EYE g3 15 B4 A3 MZAWe F& 34 43 o=
YEE A AN, &, 95, Ui, o %, 'R YEiE 13 B4 23 E v
o= 23 d2E wnlol S 313ste] 7t & UAEYEAN iy 2 a4y d#
%01—3- ulgro 2 o|n x5 EA4S W3edrl. Schmitt(2013)2] A% ¥ ZE(SEMs)d
w2 7H7E A, A, AE, A Aol oju A Mg A AR vhgd 22 54
S EET F AT A, 2 A Y2EES A9 F31H B wEl Adold A
gojs =& § gk =4, MZAY #lA AnjrtEe] AP ENEE FaAF uhe
o599 Hgo wE AEdtE aYAAS ZE JHA] FAHL J&S G F AUk AA,

_25_



7t A grEES £PAYL EdE, Iy 2L F5E EAHY 238, FE, Ade 2
2 af% 2YAPS Mo ok
3. A&

Mg Fa g4 £ UAEYEE MZAUY 438 of thtdt on A2 ztg] il
ATt HAE wloj Y& T3 2" A MY F8 A Yi2EYEY] a9 ddg
o= v 2ok

1. A 3dage, EdE, 33 1A v, 2w, AE, 3 A

2. AAE E-E u ) F2E, v, wd, AlE, 23, A

3. & FH2ES, EdE F7 ud, v A AE, B3

4. BE EANE 3 2w, w3 AlE, 3, @, N3, FE

5. B siAERE EdE nA 3 26|, ulF AE, £3} U, A

MZA 7} A58l g 4% HAEYHEE 7] g2 W2loz JAFHdon, X9
34 EAQT Fo A denas FHoR WA g B dA3E 7 gl grEQE
7F @A MZAIWL A &6 o] JES ol A L HEs] A st bl
71k, ko g o] A Aol Mg A tAEHES] &P Fo] ojul Wgo R
Aol gt AAME S AlFshe Rl 29t

References

Jang, N. K. (2024). Sustainable Fashion and Digital Practice through Big Data Tex
Mining -Key words Anaylsis of ‘Sustainability+Fashion+Digital’ . Journal of Fashion
Design, 24(1), 17-32.

Lee, S. K., Chung, I. H,, & Cho. Y. J. (2022). Effect of the Ethical Consumption Tendency
of Millennials and Members of Generation Z on the Purchase Intention of Social
Enterprise Fashion Products. Family and environment research: fer, 60(3), 443 - 458.

Schmitt, B. (2013). A& v}AY [Experiential marketing]. Seoul: KIM and KIM BOOKS.
(Original work published 1999)

_26_



CHofd Cixpel A3t

{

e
[«}
e

A7, o

I RRER

ol o}
a7l A

3L

o

1

“
T

[}

T = Py S
a4

o

o

3oy

<

0

R

"

i

"

"

10 2}

e
il

}_

R

Az AASE Aol

=
pu

A

o s} F 4]

=
=

B AZE A 15 55
bol Alofz

=]

H

!

a4

of #HHoz NFA

i

gl

J 5}

&

’

Q1 1% o
f;]'-ﬂ

b3, ol % %
uhgko EAlne] vl

3|

o) AT 2]

o
o

LU

o

=

FHoEM, AE

110 AA A

A

b 7
sl @

ke]
pal

S

o]
H

FaLzk
of o

o]

A<t
W (Harman, 2018), B %= 25 Z(Latour, 2009)] ©] &

rJ
z]t

N

it

EA 22 2000 o

¥

A A&

to] ‘000’ (Object-Oriented-Ontology) 2t il B2 ™ o]

o]

ok
2

Aok 21 o] ERe]

=
T

254

1

[e)
RS

L
L

b FA L] s el Bloju

d

<9

o)

—_
o

io)
.
N

)
o

4

%

tha EZof

?_l_’

Eilsg

4

T

=

T

ERNEEERIRNE:

i 23z}
ulgro 2 gtE 2o Pzt HEYA

3

A

T

T
=4

Pz
[e)

=

7id

Fob, ANT

st
kel
3}

T

_27_

=
=

of o
il

o

=

=
=

sfo] of

S

= A

3

B

o] &(Actor-Network Theory, ANT)

A BmEE @A gel



L

T

2

el A 2] 5ol

L

L

SER R

=

oAl Ao 4744 FE8 2 7]

Aol
steq, o

MOYr Ay T FERN TR R TP RTOT R
= Py gog Nl BNR T Mo m —
S 2o ° — o T 3 —_ X GT ATO_[
HML H‘LEEOMﬂOO Eﬁ)immo‘fﬂ,_n]_,lﬂzi ﬂi‘_ L.ﬂbf
) EﬂﬁﬂL/T\otWﬂumHJﬂr..mmﬂﬂ ~+ a_sﬂw
oga aﬂﬂ%ﬂﬂﬂungEMOMMmﬂﬂﬁ ﬁw‘w AI&OH_l
Mo.M%Eﬂﬁﬂﬁ%mr%mﬁﬂn%?rpJq.c =" %ﬂ_ﬂu
LG I 1 B - o W oL o
FTTF Lo W W ST g g < I
=BT ET N CRNBEN Gy o % Ol
A T N . S I S S AR O -4 B
= 9 ow lw MK T B = R 3 5 T oL
A - & o5 X Iy < =z = ~ o
ﬂﬁ% Moy £ %%%41”&7 .mﬂ, =
oM Tkl ®ET g d O H g d & g
RABMGAETERw ywp f B " ® R
== f &
RET P agTE g m R ARy o T T 5
izﬂ.oz‘tJE]rMﬂﬂIogEJEE.ﬂlquﬁd7owo ]EE_‘WH ﬁT:.L‘.m_l
M%%;E@ﬂJAmFﬂwMﬂ%ﬂ%&ﬂ? TR o
— ) — — g !
],ﬂvzl_tﬂmuzowrﬂoﬂATgw%L;ﬂ}E o N
XLtﬂAlszmeo\mAﬂ‘Uly‘%ﬁﬁu ,Ol\n/_/__Oﬁ _ﬂ,]_,_Al ﬂ_Al‘mLJl
W TRV Z T g dod T A3 o Mo o T
CIE- S S Tl SO - G R
??%%%ﬂﬂ]nmoi%Hgmrﬂmrmox%o# W%ﬁ}
E%&ﬁnﬂﬂwﬁwi%@ﬂ%wmjﬂ%,%aﬁ% rﬂﬂww
Wodo T = ® 9 T — WO = ol o
%oﬁomﬂﬂrgow:L“ngwm_ﬁr%ﬁ%wm%%%nmrﬂ” S
e e S o e Pa®ag®exxg FuF T o T
T L O e T AN oI WE T DK T T =
Hog o TP W E s ®REg®E R L B R T
0 — = X ,AE ‘ﬁ =) ‘A‘.M N X Ot X 3 Lt
o R @ a® TN =0y < Y T = e
ﬂﬂﬂﬁﬂﬂ%ﬂﬂw@ﬂ@%ﬂnﬁ%zc%w% %%ﬂ_d
R weoow
m_vmm%ﬁ%mﬂi%?%ﬂ@ﬂﬂ_dﬁﬂ7m% aoa%;ﬂo
— i = = = > [vze) 7 — o —
ﬂﬂ%waﬂecw%ﬂn@WW&ﬂW%%%@WM% W%Mr%
—_— K _— — — K —
0 & omo o~ oy D W E =~ G ol T A B S =
WX P o¥sxa i raxpawT AT L Ve w X
= @Q?ﬂ%7Aﬂnﬂﬂnﬁ{ﬂ%ﬂmﬂﬂﬂ o w
wEFTETw s e g® @ wEXE Todo 2k X
%%%ﬂm%%ﬂuv?mﬂn%%d¢%ﬁzm I
RBERpPHorxa2d " TE PREvw®@ < ©aygw”
TH @ XNHBTNYNTRTWTTRET R M S o3 of T T

_28_

Trans). Seoul: Galmuri. (Original work published 2009)
Harman, G. (2022). Art and objects (Kim, H.]., Trans). Seoul: Galmuri. (Original work

Harman, G. (2019). Prince of networks: Bruno Latour and Metaphysics (Kim, H.J.,
published 2018)

References



=X
E°| O|%
| Mol LEpt B3
[ 5 ExI
= O

Z:]7]'-64, oll‘ﬂa]"’

hd
=2

:|

A
(l

SPA EEHE _|_|_|.|

O]i}oﬁ X]'Eﬂé'_']»ﬂ
1. /q_lzr_

= w5
m_uﬂa_v%egq
AHMSMMMM%:&JOL
T Wa. H; 0 o 0
wwﬂgqﬂgA@%mmw@
.Haun.%%@ﬂPl% qE e
Mﬂﬂ#%aﬁﬁs7ﬂhmﬂiﬁtﬂ, ﬂdﬂr®4
o ) = A40]311r 1]1zA
g%g;o_aeﬂgéwm%azan @M@m% A
BB o &N N % W = "W L = g@ﬁ Moo
%@r@ﬂ%ﬂrv;eo . %ﬂhﬁ umfrxoﬂaﬁwma_ Mo W o
oTaLﬂeflolEEo%dro]fiﬂo Aﬂﬂaﬁ1igﬂﬂé
ﬂ_ﬁzﬂweﬂ,%) ) ﬂﬂﬁh%&%%ﬂﬁ@
olgogajmglo%awwwuo ﬂwﬁuaw g
wahﬂ@ s W R 5 X oT “ T o o . o
.gwjf}xgm@@.hah, S rm R w
mjﬂa@_ﬁﬂlﬁ(ﬂ. 5D _n_on%afcx% | op ©
ALOA: il ~ ™ oﬂe‘mﬂg | 1o o .AEE ] 1 =) PR W
dﬂeiﬂuzﬂ.oclﬂwbﬂﬂeguﬁLa,ﬂ H M_Mﬂ Hﬂ_ﬂoée_zo
ey S EO%;mo]dﬂ gaaﬂ_f;o]ELa. g
et iy o#aﬁgq Sy < — A@zﬁALE@wﬂ
%m',ﬂuwmﬂo .mowiLariﬂoEe Vm,x::atﬂ ﬂﬂﬂoog
T ﬂumﬁEﬁAw = N . s WLoT:l H_lr g
ﬂuﬂeﬁJ %amﬂ]aﬁﬁ&%aﬂ% o%drﬂlgyomwa_mﬁﬂor.
Lan qulgéﬂ@ o 5 }ﬂ1mgeﬂJé %
wew 2 T8 S 2o B < o E A S~ 5 B =
aﬂ@ﬂ.-ﬂmMm@%oi\ P jaa%ﬁgz
% N x i d T N x}@r@V\ T .
DEC# H.Tﬂﬂﬂ &‘I# N E#E‘.rﬁ/ 5 ‘U,I :.Lm
@ﬂ%ﬁ@rAmHéwﬂ%wn%%dr ﬂ;h ogﬁlmﬂlbm.%}o
AT Ho 2 % 9 B xﬁu@ai wu_.51ro7e
IE?,%}dmﬂ mn;ol,fﬂo % ao%wAl_syﬂB
= dﬂjl__o rlu]&]ﬂ]ﬂw ,A_dLE ]nnaoﬂ}o](
ﬂqoq\4mlﬂo>pgwﬁ ﬂm@%@oiaxh@q
~ a3 T o .o <) = &
v@msﬂmﬁzAmov%\mgﬁﬁ@% mﬂ_l@ﬂﬁ%ﬂomﬁmmoam
fan 2 . o O#E I m S 7E o = _.ED jE ‘Ur Y o — O o
iwwmioﬁﬂaﬁysﬁz%% g B %_,@moﬂ@
) pi To” — to) S i-,l 5
Eg#ﬂ?nﬁurwm‘rﬂhmwmﬂi Eoﬂmﬁéuﬂrﬁ_ﬂreﬁg ﬂu%
x © xT g © LT ® B Ezﬁﬁx&} )
xMhﬂo@Lxmﬂc o B E T 4 B = s E ik
— W ® o oF T .Euouwm ~ mwduu#]“u%:oa.o#ﬁ —~
- 13%@&9_31m o - 5 4 }ﬁql%v
,o|3| ;oﬂaﬂr,_n ﬂmoﬁ/\utﬂ - ,A|Hl1ﬂm_|cé Eu7ﬂx_;ol7
4§§dmh¢mﬂ§ﬂ%ﬂﬂ%mm M%ﬁ%ﬁ%ﬂ ov%;i
mZTw@ﬂL_ﬂBmﬂ;mﬂma;ow Oﬁqmo@ﬂw%mofo%a
Y - - ©
ﬁqw%]p%@géui.m, Mmaqgr;u%ﬂmq
ﬂdro,A%L OM]GLJ =) R ~ g
ol o P =3 o Eunmﬂ‘l‘._ 0 .w_mu‘_.ﬂm = T N H R W VEO )
Pofﬂ._obﬂuwbﬂﬂmnﬂwaoiZoduluzeﬁ ﬂ_HOtszlﬂ_,ﬂLl]Ee,w ol
gﬁus?ﬂlﬂ%ﬂn BN ueﬂg ,@ﬂvgo%%ﬁ
#%@Leﬁamfﬁaﬂ@uiﬂiﬂo#aﬂ ﬂﬁ%ﬁiduxﬁxﬂﬂ_iﬂ/q‘ﬂomﬁﬂﬂdl
:NOEJ.%@J, %ﬁé__ Omb_oﬁmﬂnoq\ao:@r
ﬂEa]7 o) nﬁz g~ <
< Mo ﬂﬂu’wﬂmvﬁﬁro u‘ﬂﬂﬂﬂﬂo
2 ATxﬁ.lm;oﬂa&.gez
AE/K\ﬂ Eu,o|d_|ﬂ/rlxr§
A mMau]e
,Eﬂ_ouLx
_Zo‘m

- 29 -



-

B
2

w

B

o
i
=

~

%0
eyl

ol

s

reih Ahetel

S|

- 5L
- O

o) g3} oA Y of 2k Al 7ho] R7

B

o zxn ozl <l

o] ¢ 3

—_L
=

Ny

el

folo

N

el

oy

o7 AE &2t

=
=

A

RoF3 B

=
x5

A
X

al

oF
e

&

}9th SPA B E AAZ B o Qv

3

By sor dd

<

pild

s}
il

3

=y

Gl

23]

o

)
w

o)

B

B

it
B

=23 HAe] o

3]

=
o

)]

A

Nfo

References

Beom, S. H. (2018). Study on the artification of global luxury fashion brands - Focused

Sungkyunkwan

Unpublished doctoral dissertation,

on communication platforms - .

University, Seoul.
Huh, Y., Chun, J., & Ha, J. (2016). A research on the communication characteristics of fashion

film-Focused on Chanel, Prada, Kenzo, Alexander Wang. Journal of the Korean Society

of Clothing and Textiles, 40(2), 315-329.
Kim, S. J. (2017). A study on expressive characteristics of fashion images in fashion

films. Unpublished doctoral dissertation, Seoul National University, Seoul.

_30_



BINE 2 I TEo| et B 54

oed, AAG

e o Fent AAIHY, FHedsta fAg At we

>

w A HEFHR M S 3= F
tately o] Fojgde s S
AT W, o] &) Zﬂ’*]ﬁ}%

Atk A A &

Q= A A~ Ao ARG A

< 24 = #A(Richard Quinn)2 fHHé +A ] o] A B3} 4=z} x

S B0 R ZAES sk Wa FEHE s A FAE Ht

1t} (Barr, 2016; Richard Quinn, n.d.). 0] of K ot

A3 old BEE nFH EAS dolsd. v

E2d B2, ded v AAE AT F 9

I H A wjA o] JALE FAHOR ?/]ﬂE ?ﬂ

(Vogue)®t ¥ ~E X (First View)9} 2o A=A AE Alo
gt At AR PSR A7 yEE A, A= 3’]«] ] I A A A o
et 24, A AF 42 AA A4 Tl Ae A& Hel 2018 S/SHH 2024

F/W7HA & W9 & 3% A9 FA Hdh AF w2, A3 A
oF A A A, 2 T &<l o]

AW u Y. spxete 2 Aol

=
L
flo
>,
=
ox
o
o,
r!I,
2
K
=5
e
fr e
o
2

FEI Mo
H
r
[
;1
me
:4_
o
A
ﬁ
. ©
o

N
ol
ol

2
lo
=
é
il
Ho
r&
o
N
1o
o o M
u{o &

o

4 F oz
2
vEE

Q2
p‘L
rlr

ofN
oo, oX
o

T

,d
Q
B

N rr o Mo T
2
L
o J

do fZ [m Jam

ot O 2
L oo 2 o rlo

e

tlo

Sh

N
=

ol
-

z

O+

1o
Y

>
£l
o

i
I o

do
ot

rlo

> o

mo
nh
10
fitl
o
iR
)
=

2
]
=2

o
e

U

Z

ol

o [ X g
M
L[]
2]
o o
5
>
1>i

£y oo
1o
BN
oft
2
e
)
=2

m
e

Sahg droluel 54

2]
KR
= = S
A AA, 2HE 24 AakE Fske]l A ARt

NS
e
r

)
>
rO
[m
i)
)
I
2
5]
)
[m

o8 g
=
o
ot
Eé

o 2
Z,
)
e

)

5]

e

m

=2

A

o

ut}

o
to =

l-fO

oo

e

o

N

I -
oX, lﬂ o2
doogy A

2
2

iy
1)

o
ro
ox
O N S R
o
i
IR (R (< S| =

o
fr
<
-
ofl
2 o
N
i
tlo
ofN K
o
o
ofd
_)#
oty
i,
%
=
>
:L
N
f
o e
b

111
i
Z
o
=
o
@
o
2
i)
i

tilo

" 5
o
=
ol

A3 E (Royal Salute), &

ekt slek. 4 63 1} 3
/\

R

S
&

2 off
%
X
>,
lo

>
Xl
12
>

O-
ro
S

E
B
3‘:
~
>
[
°
ﬁ
i}
Kl
s
m
~N
oL
[o
f
o
B
4>
NS
ofr
oX,
o Jl o

ko
10 -

IEI]_VL <
2 ~u9d, oww b AN 58 BG A6H THE 44 mHow

_31_



A= G= Z3kek A 3 A

D

(Chung, 2024; Kim, 2020). =}

4 o] 3} of A o

o
T,

o) gz

—_—
o

Az FAZ A=A

ez 3 st g olvA S

KR
=

sk

ol
o

~,

Ho
5y

!

Eqoln], o8 %

Aol

b

Ak

Fah A= A, AR, ol

35

°©
e

H
o

ol

Foole Aot dys 5 o
AR zAe] 47

2 Az

)]

il

3l

?l_

Hlze} A9, A

?l_

E

ol

Tor

)
o

=

=
o

o

el

jze)
N2
W

)
T

o3

Z

] %

ERRIE

gl

kel Al

o
5

o~
T

AGE R

F71 #18)

S

N2eg Bz

el

3

%
R

AF

B

0
o

AarE e

= 7€

b 7

3|

g 7%

A AA

H

ﬁo
W

3

X0

Eiaag

4= 71E 71

Z
Q4

References

Barr, N. (2016, December 8). Richard Quinn’'s Textile Revolution. Interview. Retrieved

September 21, 2024, from https://www interviewmagazine.com/fashion/richard-quinn

Chung, H. J. (2024). A Study on Contemporary Typology of Creation in Textile Design

for Fashion-Focused on the 22" SS to 24" SS collections of Dries Van Noten, Marni,
and Richard Quinn-. Bulletin of Korean Society of Basic Design & Art, 25(3), pp.33

9~359. doi:10.47294/KSBDA.25.3.23
Kim, S. Y. (2020). Characteristics of Maximalism in Fashion Designer Richard Quinn's

Work-Focusing on Fashion Collections from 2018 S/S to 2020 S/S-. Journal Korea
Society of Visual Design Forum, 25(3), pp.29~42. doi:10.21326/ksdt.2020.25.3.003
Richard Quinn. (n.d.). The Business of Fashion. Retrieved September 21, 2024, from

https://www.businessoffashion.com/community/people/richard-quinn-1

_32_



10| LtEf BH

3

g
SRS AAT A S} w5

:|

EL]

o HoRr
T oo Mo

9]
o]
o)

T o) -
T o £ E 2 T T LR S
nyn%%wm%®m%%aou%%wmw%m Bl CR
ﬂ@ﬂﬂf&owﬂinﬂlxe ﬂiummoto#aﬂwmﬂmurb mrﬂbnrﬂ_lnihiio
R G a T E ;.mm TR g 2D
%i%iﬁgﬂ%%ﬁfr%%ﬂﬂmﬂﬂw z%ﬂﬂrﬂoﬂmd .
ﬂﬂ@?gd%mﬁﬂmg?ﬂ%w@ﬂm@ ﬁﬁ%ﬂ%%mﬁ%
ﬂw_ﬁ::_vﬂ%mﬂ.%imﬁﬂﬂ%%ﬂd g T ®
ﬂuoﬂu,ﬁov@ﬁ = 4N du.ﬂ.ﬂuf.@ m@mloﬂ%ﬂ 7
Hoyol),@o_ﬂnmmﬂ U TRCRNE - N I Do T A
ﬂlﬂoulps MﬂJNﬂMﬂvtﬂoﬁﬂ :.LMA% ﬂ_.il = ER
w o NE T ﬁaoi,zﬁﬂwgqm% 1r17€%ﬂé§@u£
S T E T g T H g PLX RO TR
e B og o Moo Mo T oox MR N W oR " o " wy M
I ~ E 1 MR = O EREEN go = P o= 7 =
W ) Sk X o< T % o o o XX
g &%k%?%ﬂeg%mﬁ gt 2T EEE
_Mou]mw_mmﬂw o}Le%\qumoﬁn Z;Tqﬂtln_moﬂW]
E_E%ﬂnmwm%ﬂ%ﬁé%%%mﬁ%ﬂﬂ%; ﬂfﬁ@ﬂn%ﬂoo
: S~ ¥ - o P o T
W@%ﬂi]ﬁ7&%%ﬁ%?%u@gﬂ. %%Pﬂﬂu%%mm
W%ﬂaoaamﬂueaakgmﬂ.rag%ﬁainevﬁ - Eu]7_,.moﬂmw]r11mﬂ
zﬂﬁ;Loo;;_ﬂﬂu;rigﬂ T e Rt g™
ﬁeﬂ;liuﬂlrﬂ\mo].b.ﬁMMﬂ_ﬂq,mmﬁ“ﬁ ,&numﬁm iﬂmﬂJquEn
.ﬁﬂﬂ.@A Jﬂﬂ\ﬂnﬁ ﬁo.] ALﬂOEOMﬁ;o ,mlvEtOLﬂEzM,.:ﬂﬂl
.LIJJL ﬂ,ﬂﬂﬁ#aﬂu ﬂﬁqo‘wtﬂﬂ’Eo Htﬂo it _x‘.ﬂoysi‘l‘ol
T %o 4 g PEYBED g O g TE g o
o = oy %R Ry dﬂd,ﬁmﬂ]% uaﬂﬂuoaﬁauﬁome
ﬂgm%ox:o%urgﬂweﬁ.%ﬂwmi TN AT E
— T - I~ 0 0 —_1 - 1.|_
B T M Hp ) oo de WOE o B R T WO
m@%AOQM%%MHWﬁm%gWM G
qozgmiEo@ﬂmw%%wwﬁffi__J_Momﬂ @o@@mﬂo%mﬂ%
% ol o P SR I e N A R
E%ﬂ%&ko%w_LL%oE77@,@ﬂA% e EE S
- ﬂﬁaﬁTAE%Jﬂo%%ﬁ%}%ﬂ i%iﬂ%éﬂ
e 24 - Lo75ﬁ__oiﬂﬂxuoi mﬂmggo_h,zgwx@a
ﬁaﬁH]MTVﬁyegLaﬂwn?uu%@od uh%ﬂyﬂﬂ.@?
ﬂﬁ%ﬁu%ﬂﬂuﬁﬂﬁﬁiﬁﬂu? < oo e ¥
Lllwia@iﬂﬂ\iVl R ﬂi%i T
o om0 P e TE G _ B Mooy %Ll%z%mﬂ
T R A I Jx zwTwm B e rWET S
H3%imE%m%ﬂ.%ﬂlﬂ%%%ﬂ?%ﬂ ;o_burm%?i_d‘nz_@
. e e - N J j— — )
— s = — ol ) —_ X En LC o)
M R R ) S I A
s B ool WA w W : TP g
N .A‘.*;OX‘HI‘A‘.*%:@.O

- 33 -



M w R MW B RET RN N R JoE Y
ﬂﬂaﬂaﬂlﬂoﬂﬁnTWﬁﬂlinﬂwﬂﬁLzTﬁ_vaiOE ﬁ_olﬂo_
Lo B R R R0y oF T oo — o o I
7 o Hlo wp W o] _
i) Ogmmu ) ]_,_Al O1r6 ‘WE‘L.O,!L.
TEDEpEET L v gEEr xey
—_ -~ ﬂ\l_‘ . )
i7wﬁ5 ,aﬁw.&u.#o%kiwu%x7xﬁ w T
o#w_Ll I Ifi ;i o s N Ew%l%_ %0 Ll
By M E s EgE T o ooy Ko
R AT T Wy o Lo KT Ny o
I N L - L TR~ O 7 T
= ST T o= W B N T X"
o =3 a Mo os O e X
0 o]l 9 o | 116 @uﬂﬁo‘mxA = 7
,_m” R0 T oHp ogeﬂlo,_ o _meﬂoE P = ﬂ_ollrL,Ele 7_14_ou
S S BRI oy Bz 2o B
. m# T T T > I i) AR
Rbpiv  gorideBEleyg™s i
T = O T _ TR w ® 1%%;
]dﬂﬂﬂflﬁ]xﬁ_ig Xﬂ@oiﬂf — B
B Aouoﬁ n_AI,EM ﬂduq ﬂmo]?
" L] oy e = P = = = T 3 P Nfo . Jo X
A I R I T R = B
ol ox Ec_dlmﬂﬂw.riﬂ._ o = ° K o 7ﬂmt
7wzr1rwrwadﬂor xxoﬂﬁﬁ&o%xaﬂﬂoﬂlﬂo do . F
L (e i TR - S i I I
BEET T EHTE _Ta s Ty o)
T T R o Gy o = 3! M_ <] - v o T o of 5% 70
TR N R Al T o oL
T o B W o b L. T Mo TR oo g A
T EBTRPPT R TN oE iﬂoa —_—
EY%%@%EE@%Amoﬂwm%gc_ﬁ Wo#ﬂ‘
_ N S o
e . N i I KR
RBRETTTH P g oAl B B
=BT ; = = T =
S E R R ET e T g o o M
Wﬂqﬁdﬂﬁwﬂﬂ%‘ﬁﬂAﬂymﬁlyl _Aorldﬂ Wﬂqﬂ“
Trpwe R adg owm o o 3D Ry
PINTFT@ARE LGB o T2y
_— = T v non ©% R oo ™ 0 B
ﬂmxAuznﬁﬂxﬂmaﬂulwrm&%%ﬂ& S
ooy o Rk N o m oA oo Laumﬂﬂu %uvﬂ
TRBA L TE Ry T oW MR TR
" - = 0 =0 T
T ST T ST TN T rgg W Vg2
TTEFTAANYE AT S eenes W x ™
o Bl RN T N Ho W ON G E W oM N R R o3 TR

b

k)
el

71t

=
=

fal

AN = 7]

Video. Journal of the Korean Society of Clothing and Textiles, 45(1), pp.200~216.
— 34 —

doi:10.5850/JKSCT.2021.45.1.200
Li, J. (2023, December 28). Jacquemus is a Blueprint for Surrealist Marketing. Hypebeast.

Visual Surreal Advertisement Communications. Design Research, 8(1), pp.199~214.

Short-Form Advertising Using LDA(Latent Dirichlet Allocation) Topic Modeling.
doi:10.46248/kidrs.2023.1.199

Advertising Research, 135, pp.5b1~86.
Wei, X., & Yang, J. B. (2023). The Typological Analysis of the Unconscious Mind in

Retrieved September 21, 2024, from https://cutt.ly/beS5MLiu
Oh, H. R, & Cheong, Y. J. (2022). An Exploratory Study on the Characteristics of

Kim, S. J. (2021). A Study on the Characteristics and Production of Short-form Fashion

References



Classification of Virtual Fashion Shows and Audience Perceptions

Palak Bansal, Se Jin Kim’
Doctoral Student, Interdisciplinary Program in Senior Human Ecology,
Changwon National University

Associate Professor, Dept. of Clothing and Textiles, Changwon National University"

1. Introduction

The fashion industry is rapidly transforming with the rise of virtual fashion shows (VES),
which are crucial for brand engagement, especially in the post-pandemic landscape. These
innovative formats enable designers to connect with global audiences in real time. However,
there is a lack of research on how various VFS formats impact audience emotions and
perceptions. This study aims to classify virtual fashion shows into different categories and
explore these aspects by analyzing user interactions and reactions associated with various
virtual formats. It will provide valuable insights for future research, as well as for brands
looking to enhance their digital marketing strategies and foster stronger consumer
connections.

2. Literature review & Method

Virtual fashion shows are a digital recreation of traditional catwalk formats, where
models do not walk physically down a runway. Instead, the shows exist as fully digital,
broadcast—quality films or interactive experiences that can be viewed online, utilizing 3D
modeling, virtual and augmented reality, and innovative filming techniques to bring designs
to life (Kemdi Attire, 2024).

For the method, a keyword search for “Virtual Fashion Shows” was conducted across
platforms such as Google, YouTube, Instagram, Metaverse and Decentraland, resulting in
the retrieval of 30 VFS videos from an initial pool of 120 from 2020 and 2024 for detailed
analysis to ensure data consistency. Each video was reviewed and categorized based on
format, technology, and presentation style. Additionally, comments associated with these
videos were analysed using text mining techniques. This involved collecting and
preprocessing data, including cleaning, tokenization, and stopword removal. The comments
were then represented using Bag of Words and analyzed for sentiment, user engagement,
and common themes, yielding approximately 4,000 comments for a comprehensive
understanding of audience perceptions. A total of approximately 4,000 comments were

collected, providing a dataset for understanding view engagement.
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3. Result & Conclusion

The types of virtual fashion shows and the results of the comment analysis are as follows.
First, VFSs are divided into three categories according to their relationship to reality:
360-degree fashion shows (n=15), which implement the concept of reality to provide a fully
immersive experience; AR fashion shows (n=5), which mix elements of reality and virtuality
to enhance the viewer's experience with interactive features; and 3D model fashion shows
(n=10), which represent designs through purely digital images in the completely virtual
category. Second, the user perceptions confirmed through comments on each type of VES
are as follows. In the 360-degree fashion show, viewers liked the immersive experience
but pointed out aesthetic concerns about the presentation. In the AR fashion show, users
praised the interactive elements and innovation, but some raised issues with the visual
consistency. The responses in the comments on the 3D model fashion show were diverse,
with a balance of admiration for creativity and a pReferences for traditional formats,
indicating the diverse expectations of viewers.

This study categorized VES into three categories: 360°, AR, and 3D models, and analyzed
audience engagement responses across these formats. The results of the study confirm that
there are differences in viewer perception across the three categories. In 360-degree fashion
shows, viewers praised the immersive experiene and the ability to explore designs from
multiple angles, though some raised concerns about pacing and visual clutter. For AR fashion
shows, many appreciated the interactive features and the novelty of visualizing clothing
in their own environment. On the other hands, criticism arose regarding visual consistency
and technical issues, such as lag. Reactions to 3D model fashion shows were mixed, with
viewers celebrating creativity but also expressing a pReferences for traditional formats due
to a lack of connection with live models. These differences highlight the need for brands
to tailor their digital marketing strategies to leverage the unique strengths of each format
to build deeper relationships with consumers in an increasingly digital environment.
However, this study has limitations, including a narrow time frame and limited platform
coverage. Future research should explore broader methodologies and data sets to further

enrich our understanding of the impact of VFS on audience engagement and perception.
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1. Introduction
The fashion industry has been criticized for its lack of inclusivity, particularly in addressing
the needs of disabled women. Despite 15% of the global population, or one billion people,
living with disabilities (Clarkson et al., 2018) fashionable and functional clothing for them
remains limited. Disabled women face daily challenges such as difficulty dressing, discomfort
from conventional fabrics, and a lack of accessible fashion options. The purpose of this study
is to design a wrap skirt with magnetic closures, specifically for women with hand or leg
disabilities, combining functionality and style. The result of this study demonstrates that
the skirt offers increased ease of use and comfort, promoting inclusivity and accessibility

for individuals of all ages.

2. Literature review and method

Disability and fashion are often viewed as separate entities, with the latter focusing on
aesthetics and the former on functionality. Historically, fashion designers have catered to
able—bodied consumers, leaving disabled individuals with limited options (Kawaguchi, 2023)
highlights how disabled women often feel excluded from mainstream fashion, forced to
prioritize practicality over style. These women face daily challenges not only in dressing
but also in conforming to societal standards of beauty.

Inclusive design principles emphasize creating products and environments accessible to
everyone, regardless of ability (Kabel et al., 2020). Universal Design principles focus on
creating products accessible to all, regardless of ability (Kabel et al., 2020). The seven
principles Equitable Use, Flexibility in Use, Simple and Intuitive Use, Perceptible Information,
Tolerance for Error, Low Physical Effort, and Size and Space for approach are essential
in fashion design, ensuring garments address practical needs like closures and medical device
accommodations while supporting self-expression and confidence (Han et al., 2022).

The importance of adaptive fashion that merges style and function (Ellis et al., (2019).

Innovations like magnetic closures offer both accessibility and elegance for individuals with

_39_



dexterity issues (Miller, 2020). This study applies content analysis to design clothing that
integrates Universal Design principles, empowering disabled women by meeting their

functional and emotional needs.

3. Result and conclusion

The process of developing inclusive fashion design in this study involved creating four
adaptive skirts, magnetic closure wrap skirt, elastic waist a line skirt, velcro fastened pleated
skirt, and adjustable drawstring maxi skirt designed for women with disabilities. The design
process began with research focused on the specific needs of disabled individuals, particularly
challenges related to dexterity and independent dressing. Universal Design principles were
applied, ensuring the garments were functional and accessible while maintaining style. Key
features, such as magnetic closures, elastic waistbands, Velcro fasteners, and adjustable
drawstrings, were incorporated to enhance usability. The design phase involved multiple
iterations, and prototyping allowed for refining the functionality and aesthetics of each
garment. The skirts were created to address practical concerns like ease of dressing, while
also promoting comfort, confidence, and personal expression. The four skirt designs
successfully merge functionality with aesthetics, empowering disabled women by promoting
independence and enhancing quality of life. However, future work should focus on expanding
the scope to accommodate individuals with different types of disabilities, including sensory

or cognitive impairments.
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Analysis of Virtual Try-On Technology Applications from the
Perspective of the Metaverse
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1. Introduction

With the gradual maturation of metaverse technology, its application scenarios have
demonstrated a diversified development trend.In the realm of virtual try-on, the application
of the metaverse also reveals significant potential and value. From the initial simple model
displays to today’s high-precision 3D virtual try-ons, the metaverse not only offers
consumers a more realistic and immersive fitting experience but also opens up broader
markets and creative spaces for designers and brands. This transformation enables
personalized customization and rapid iteration of clothing, allowing the fashion industry

to respond more flexibly to consumer demands and changing trends.

2. Theoretical Background

Virtual try—on technology is a key application of metaverse virtual spaces in the fashion
industry, stemming from advancements in human-computer interaction. It constructs
virtual human models that closely resemble real users, simulating fabric appearance and
motion to allow remote observation of clothing fit. Employing 3D reconstruction and
dynamic capture technologies, virtual try-on enables accurate modeling of faces and
bodies, enhancing realism and user experience. Compared to traditional fitting methods,
virtual try-ons utilize VR, AR, and motion capture to provide immersive, interactive
experiences. This technology allows users to freely select and try on clothes in a virtual
environment, offering a personalized and precise shopping experience by capturing

real-time user data and movements.

3. Research Content

The traditional fitting experience in the fashion industry faces several challenges,
including size mismatches, lack of tactile fabric perception, and a cumbersome trial
process. These issues not only affect the consumer shopping experience but also limit
design efficiency and innovation. However, the advent of virtual try—on technology within

the metaverse offers a novel and convenient shopping experience.
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The application of metaverse technology in virtual try-on primarily provides several
advantages. First, it reduces marketing costs for fashion companies by decreasing reliance
on physical fitting rooms and lowering the costs of store construction and maintenance.
Additionally, it enhances marketing precision through accurate data analysis. Second, it
significantly enhances the user experience, allowing consumers to immerse themselves in
a virtual store, gaining a 360-degree view of garments. Third, this technology fosters the
digital transformation of the fashion industry, prompting innovations in design, production,
and supply chain management. Lastly, it expands design possibilities, enabling designers
to unleash creativity without physical constraints, while consumers can actively participate

in the design process, embodying the “consumer as designer” concept.

4. Conclusion

In summary, the extensive application of metaverse virtual spaces in virtual try—-on has
revolutionized the fashion industry, providing unprecedented opportunities for consumers,
designers, and brands. As this technology evolves, it enhances the shopping experience

and fosters innovation, driving the industry toward a more digital and personalized future.
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1. Introduction

The rapid development of sports and improvements in quality of life have reshaped
perspectives on living, making exercise and leisure integral to daily routines. Health and
beauty have emerged as key aesthetic standards, prompting a trend that integrates fashion
into sportswear. High-street sportswear combines athletic functionality with stylish design,
enriching consumer choices and solidifying its prominence in the industry. As a subculture
favored by youth, high-street culture fosters freedom and individuality, generating distinct
community values and driving contemporary fashion trends and the evolution of sportswear.
This study uses literature and case analysis to synthesize relevant research and brand
examples, identifying trends and characteristics in high-street sportswear design. It explores
how high-street sportswear meets functional demands while catering to consumers’ desire
for self-expression, ultimately providing new design inspiration and strategic insights for
the sportswear industry.

2. Research Content

Young people have long regarded fashion as a crucial channel for self-expression, finding
cultural belonging through specific movements. High-street sportswear meets young
individuals’ demands for trendiness and versatility, resonating with their desires for freedom
and nonconformity.

The design characteristics of high-street sportswear can be observed in several key
aspects. Firstly, avant-garde design is a hallmark, characterized by clean lines and
exaggerated accessories. Jackets and trousers often feature crisp lines and sharply defined
silhouettes. Renowned designer Yohji Yamamoto exemplifies this through his avant-garde
cuts that incorporate Japanese aesthetics. His collaboration with Adidas, Y-3, showcases
an all-black aesthetic that blends minimalism with functionality. Secondly, high—street
sportswear embraces imperfection. Design techniques often reveal rough edges, exposed
structural lines, and loose stitching, creating a relaxed atmosphere. This deconstructive
approach disrupts traditional garment integrity, infusing them with unique aesthetics that

evoke strong artistic effects. Finally, high-street sportswear emphasizes minimalism and
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naturalness in color coordination, favoring neutral tones and natural dyes to reflect simplicity
and comfort. These natural colors accentuate clean lines and enhance the athletic leisure
style. By merging comfort and natural aesthetics in urban settings, this design philosophy
fosters a harmonious coexistence of city and nature, allowing individuals to transition

seamlessly between environments and creating a naturally comfortable space through color.

3. Conclusion

The high-street sportswear style, rooted in street culture, reflects the evolving dynamics
of youth subcultures. As consumers increasingly seek cultural identity, this trend signals
the future direction of fashion. High-street sportswear possesses significant market
potential, prompting designers to engage in thorough research of historical and cultural
contexts. This enhances the cultural connotations of the style, fulfilling consumers’
expectations for both practicality and spiritual expression. By elevating the cultural value
of garments, designers can create pieces with greater depth and uniqueness. Ultimately,
the integration of streetwear and high fashion represents an inevitable evolution in clothing

design.
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o BEOZ An & Cho2010)8] ABATS} wha7bx 2 o459 4ol o8] obErhe s
FTY 5 QL REBRA Qs FIE, s ol B, izl AgH ATk A
WAL SRtk A e 3N AL g E Yo A RAe) A4, e, $48, 44
&

80.9%E AAFom FAA e 30702 19.1% 5 AA Aot

pEN fa pa4 = =
T Ad%e] v He 2u Ay AT EdS F 3NE 392 1771(10.8%), 21k 207
(127%)2 Jeryth AgEo] glojA 3= 1fo AEvZ Adsisd 349 7]&0] o
sl AHEH I dSS & F U
(2) AgE Mz 54
% 15709 AFE Zo] A 127702 SN ks WAl AMAFE A AL A} ahe] B

[e}
A7, AAHoZ BGAIE, YAE, YRAY, BAYE, RAYE, PBAYL, GYASL, GAYE, RPAE,
PAYE ¢A=Z AMEE RS sk e, ko] A4 w]Fo whel Base, Accent,
Assort M-S FE3 A3 Base M-S BGAY, BAYE, YRAY, YAE 714 Eo] UE
won Accent A4S YRAIE, YAIE, GYAIE, BGAIE ]l & velyttl Assort A&
BGAYE, RAE, BAYG, YAE, PBAE 42 YeltSS &elasct

—

3. 4%

2 Q7o) Are ew 2ok Addd AgE ABEES BTN 2Ll AY B
srow ol o4 e 8 AFB Wgo] Fe W 4ol FAL AFT & Ak ABE
kel e AAFSTE w3, ABFES A4S BGAY, YAL, YRALS wol ALl et
WA} el 5AE A97 glol DA F89n Qe AAdeh ABEe A E
PAE R AT dawe] 144 MRS FEGUAR Ardle] 2 ARe AFE U
QL At Nzt B & A Aole A,
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EWe Pu) WYe AFSE U TS FAL Ak A4S 2dPoRH AuYy 1%
A WP ES 24, 1 daE ol R4 (embossing) 2 QA AN WE S Fi2
& 7 de=A wAst -4, CLO3D Egz%q A R AL S B3 1/2904, 19
A, 2914, 3214, 4914 =7]e] AWML g8 A Felol AL DAzt 2 el ) 4
Abel $1ALel BAES 110%, 1209, 1309, 140%, 150% = HA sl ©d A4S Azt
AY Ash, BFE ARFE Ao Ewol e Sehet Fest JyHon, 5
3] 391#] ofste] sE A7]ell A wie i kA 4 A W] wFFEAT 2 3AAE 24
gt Al A= 3719 (puckering) @e] WSkl o]l iy A A Ads o, o
& ARG A 2 FEZE e =9, AAbe fIAbE A AR 2SS W A
TR UE TE e A B TS 48k AL Ak o= =g 2 Wd
s= v2A FEol g0, BAe fIALE w Aol Aokt %%‘*{f} w WEde Fed
T Atk A Sk AAbe flake] AAES A7 150%E =4S o, EHe] W
= HA O mgetgloy, ojf 26lem7hA] EWo] F-Eo] LE2= AT A H UG
TR 491 o) o] FEl e M= 107 ol de] wA el WAt Mol E b= Al
7F A AT o8 s A3 CLO3D Z2a9S §3 AAlet YA =24 A7 92g #
Mo WP BAHoE ABACIAT £ Yt TG PPYS nFAon, 47 432
B 44 uE Wgs fAE 2uE g $FelA me gaE S gt
3. A28

CLO3DE &3to] ZAte 914} 28 54 Jo) A5l Auele) Bd WIg A7
star, o] ABelol @ Ak, CLODSIA FAbsk slake] 2ol Anele] B4 Wy
B Aol AEE FAT 7 Ao, 53] 3914 ofste] HE A7]oA] b o] ar v
nele PSS 45 F AUk v, 2 Y arjdA s HAE Aol EAste] 1 W
gol Aol dojA = AL sttt & A= CLO3D EE:L%E—% Sal QA Tl
ofgl A7 A= ZIuk sjEE MEE TP @AM v AT 5 ke AHelA glow
A7) A=g S8 MEPH= PVC 710ke] 9 A9 22 AvtE 2AlS ARSsho] &5 o
Beo Wy 7bedS §A4E o, CLO3D Al gdeldS Faf e et 23 s 4
stal HA e AAE e b 719D 5 S Aolvh vk & A s T Aol 54
& AA A Zol7k 9l 4 glol AAl W] ASE ¥ MY ZAAE ddeA Adst
71 off ke AHellM AFHE 2=t
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oA o) & Alzte] @ o] VAR tiAEe] A7k AHAR] MY FolEl,
FE oA A AA AAgA A HATh 9 Kim(2014) 9] Aol A FE e F] Al ol d
3 T8 JHAE AU o, FEdA Ao THAE A A wAe] wk

I E IR S I B E C I PN

o A 20 Aele] AR A 8T e

Carden(2022)9] W= &3 UAele] WEt FE4EE A

Slel & dFAAL £BAY Ao AN A=, AhH Aol 2 o
%

il L
mlo

A L 53] A=
2 wol, AFAL A% B HAH UAel 282
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>{E E3
PN
o
Lo

ARl ol A& YE geoz ALea, 7= 7 (Jacquard structure)S
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i
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o
fr

AZEste] UEAAE Azt A4F A2 94, 8 A8 &3 HE9 7|H =
As AR HEE BASE A7 aatete] Az E = 23 2)3 g8 F2 JHE
AEHH o2 Adste] AgE= ddo =2 AF5dH FAg 490 wfj§- Holum, FEo
2 A71A Feths 540 Atk g A 71 S oo AR wA, 240s 48
F Ae Ao 7 Il= 223 QEAE Z ] (Intarsia structure)©] At AIt= 275 F
Holl whet oF 3 viAtiE HAGSHA, s oW TYgd UE A or FAT

(Choi et al.,, 2022). & AFo = AL F 71K o] 9] wjA FHz2 x&s 7o 43st
Azl A7t=E HE oﬂg 1Mo g AgYstdrl. e RE XV e AR o m| A E
YUE EHg Exjola HElo g WEst= WS sdalsiy Agg ojujx]9 sd=e} 2
715 HF HE AY =710 Y¥] 55em, =ol cmoll A dstA A4 F Ao AlelA &
g B3l ol Fxeh 1509e] AR Ml o] F Wi B ALl RE]XE S 3} )
O o] B Z]jo] HE|EQl £ Y-S F UHA Ao BAola sjHo R WEalg]
a, ol2 A7= Uy 7o AHes E Zeko 7 A& Y nif4de YE
Tt A AAE "AEsste] ojux o] FHAAYES FolE= A, RE|XZ ATAAE T
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e S TRAOR GBSt U doh AR eE, Hoke $g3tel F 379
HE 927k Agstgnh A% BP2E 3744 Ao Weckay Ewe JEds AF
65mm tEks S AeGTh 349 UE 928 sdnd dwon ARHAT, =es)
HABe UE i3 $AF Age] 43 A2 AAgete] 389 ojny sea% A%
o 2ol ol A& gy 98 Sals UAAelA thES AAGon, 2459 Hebelo
2 sds At 2] Y4S o|FEF st o AnUPoR TAY YES v}
A ol & s 2ol QAES] N3] AER v AFdelnh HEA A

Sout mol o) Hetel A7 F8xbe AP Folwx gu Ash) F88 5 Q=
HEso] tAe gasgth
3. A&

AT FEdd UESod 7HAE ddiA et A Asfstal, A4 A=Yy
I UAE VEs FHE] AEE UE S YAl A& AAletnzt dH Az 7
M S UAE ol A2 Masta Bastss 4L A BHE E oA E
AT wapola E oz MBS WP AARAG o F A% UG /e Bgstol
2 BEZE PASUAE JAULS FasEE deudne] 244 §549 524
A E Holgh, FF Aol ThF e Lok NS BEF UE A\ A, oA
dRis Bgel s FH ARe A PHES BT 5 92 gelw, A=y
oe 7l JES T3 Add A Aol FEelA pA e Vs xetee Bd W
G FHHoR AAT F dg AoFE g ett
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